It’s exam review time!
CM1002 – Introduction to Social Science Research		Term 1 2010
Social Science Research 
Chapter 1 – 2: What is research?
What we know vs how we know  eg: how do we know the world is round? We’ve seen that shit from space so it’s been scientifically observed! 
Relevance of the research - Usually there will be social and scientific relevance. It’s scientifically relevant if there is more data needed, debate, etc. It can be socially relevant if it’s something topical like video games, or if you can have some practical impact with your research.
Scientific understanding of the world must:
· Make sense
· Correspond with what we observe

Theoretical concept = (social) phenomenon that is considered relevant to study
Theory: Systematic explanation for the observations that relate to a particular aspect of life
Concept = an abstract or general idea inferred or derived from specific instances. For research, it needs to be specified. 
Topic  concept = conceptualization
Paradigm: model or framework for observation and understanding which shapes what we see and how we understand it. 
Attribute: A characteristic of a person or thing 
Variable: A logical grouping of attributes. The variable sex is made of male and female attributes. 
Methodology  how to make these observations
· Observation (eg: putting 10 gamers in a room and seeing if the ones playing the violent games are more aggressive afterwards)
· Survey (quantitative and qualitative)
· Analysis of content (eg: newspaper)
· Type of method depends on the research problem and existing theory
[image: ]
Independent variable: Something which is a “given” (eg: gender)
Dependent variable: a variable depending or caused by on another variable (eg: gender effects religiosity) 
OPERATIONALIZATION: operations involved in measuring a variable

When doing research you need to be:
Objective – have a neutral stand! This isn’t easy because everyone has their own values, ideas and preferences. Try not to be biased when you start doing the research. If you’re bias, you will observe what you like to observe instead of what is going on
Precise – the sloppier you are, the more that the information you gathered is flawed. This is because the meaning of things (to get an understanding) is complex. 
Systematical – if you do your observations in one way, do it the same way for everybody. Make sure you compare things that can actually be compared
Critical – eg: if you see the presidential polls in the paper, you have to ask “how many people answered this survey?” Maybe it’s just a small group with more republicans than democrats. 




Chapter 2 & 4: Research traditions and research design
Variables and values
Variable = something which can take on several values
Value = certain characteristic
· BE PRECISE!
Relations between variables
· Differentiation
· E.g. is there a difference in the amount of time that boys and girls spent gaming?
· Association (correlation)
· E.g. is there an association between the amount of time that boys are gaming and their school grades?
· Explanation (causal relationship or effect)
· E.g. does the amount of hours spent on gaming affect the number of pizzas that gamers eat during the week?
Causality
Variable (x) explains variable (y)
OR: Variable (x) causes variable (y)

Nomothetic: 
Patterns, general trends (in quantitative)
In Nomothetic causalty: 
1. The variables must be corelated.
2. The cause must come before the effect
3. Variables are nonspurious (no causal connection but can be inferred due to external factor) 
4. There is a theoretical explanation 
For nomothetic causality you can’t argue that one factor is the sole reason for something happening (eg: lightning causes plane crashes)
Exceptions don’t disprove a causal relationship. 
Ideographic: 
Allows more space for individual cases (in qualitative) 
In general it’s hard to prove causality because sometimes (a lot of the times) some of these criteria are difficult to match up. Time presence is often a problem. EG: with gaming, what comes first? Does gaming come first or do personal things come first?
	 experiments are better since you can let someone play video games for 100hrs a week then see if there is a change in behaviour
With surveys, usually it juts applies to one certain period of time. 

Paradigms
A paradigm is a model or framework for observation and understanding, which shapes both what we see and how we understand it. 
The general consensus of “how we do things”. Such consensus of looking at the world is called a PARADIGM.
Paradigm Shift
Behaviourism basically considered everything (acting, thinking, feeling) was behaviour and everything was observable. They put a lot of emphasis on the context (the environment / external stimuli) 
The famous example is the dog of Pavlov (classic conditioning): The dog is being trained if the bell is being rung, food will come. 
· This leads to a shift in cognitive psychology.  This is called a PARADIGM SHIFT (when everyone starts to see the world in a different way)
Example 2: The hypodermic needle theory (strong effects) vs the limited effects model. One says that media is pushing shit on people, the other says that people decide what shit to take in from the media. 
Some social science paradigms
CONFLICT PARADIGM: the attempt of one person or group to dominate others (while avoiding being dominated)
SYMNBOLIC INTERACTIONIST: how shared meanings and social patterns are developed in social interactions
ETHNOMETHODOLOGY: an approach to the study of social life that focuses on the discovery of implicit, (usually unspoken) assumptions and agreements. This method usually involves the intentional breaking of agreements to reveal their existence.  just like the IHC “Breaking the rules” assignment!
Research design (Methodology) 


Aims
· Exploration
· Wanting to know more
· Description
· Getting the numbers straight (statistics, overview)
· Explanation
· Why do some people watch certain TV programs?

Emperical 
· Interested in viewing generally valid statments and finding patterns in society
· Views society in small parts
· Values must be very objective
Interpreative 
· Describing in detail what’s going on
· A more whollistic way of looking at reality. It’s critical and open – you can go more in-depth
· Values: Difficult to be very objective (eg: in an interview you interpret what people are saying. You make quotes of the information people give you and interpretation comes into play. Some people say it’s ok as long as you say what these values are – make them explicit!)
Critical-emancipatory 
Knowledge that you can apply in life (eg: to liberate yourself, to emancipate certain groups in society)
They think that it’s a good thing to have values. EG: they want to emancipate a certain group in society so the values are really explicit. 
Criteria 
Emperical: EG: if you do an experiment, you write down everything you do. Have to be very systematical and be very explicit what your choices were at a certain point. Should be so someone can do it again and duplicate the answer. 
Interpretive: The way that you interpret certain information from you respondents should be recognizable. Impossible to be duplicated. 
Critical: more to do with the goals that you have (the matter should be adequate for your goals)

Units of analysis (who/what?)
· Individuals
· Households
· Groups
· Social interactions
· Social artifacts / objects
Levels of different units of analysis 
· Micro level  Individuals or individual items
· Meso level  Often organizations, etc.
· Macro level  Societies: within a country, between countries
Why are units of analysis important?
It’s important to make clear what your unit of analysis is and what level you are talking about because of:
· Ecological fallacy: Individual vs group aggregation (grouping people together) The problem could be that we have scores on a group level that can’t be attributed to the individual level. 
· EG: Could say all articles in the NYT are left-wing, since generally they are. But it doesn’t apply to individual journalists. 
· Reductionism: Complex phenomena cannot be explained by 
· (a) lower level of aggregation
· (b) one-sided concept
eg: Normally if a football team is losing, they fire the coach. AVOID THIS!
Time dimension (when?)
· Cross-sectional studies
· One point in time: Most surveys are cross-sectional. The limitations is that the measurements are only for one point in time.
· Longitudinal studies (repeated observations)
· Trend study: observing a population for a certain amount of time
· Cohort study: when you focus on a certain group of people born in the same period (eg: baby boomers – can observe how generations develop)
· Panel study: repeated observations about an individual over time (eg: stalking)
· Historical studies
Place (where?)
Different people perceive the world in different ways
How?
· General picture?  Quantitative
· In-depth study?  focus on certain group (Qualitative)


Chapter 3 (Gilbert): Research Questions 
Criteria for designing a reserach question
1. Interesting
2. Relevant  scentific (to know whats going on in your field) or societal (solving practical issues) relevance 
3. Feasible  Take time-frame and resources (financial and human) into account
4. Ethical
5. Concise  As much precision as possible as to concepts and units of analysis
6. Answerable  Who, what, when, where, how, which, why. Also suggests whether your research will be descriptive, explanatory/analytical, or both
7. Contain a comparison  to what extent to women watch soap operas than men?
Possible mistakes
Research question is not answerable
· Not: “How healthy is daily jogging?”  Depends; ethical issues?
· Not: “What is the best definition of health?”  Matter of opinion
· Falsification possible
There is no question
· E.g. only a research aim  “This research aims a better understanding of…”
· Usually demarcation is not clear (boundaries)
Research question comprises assumptions which are not true or not yet proven
· Not: “What are the causes for discrimination in the Dutch television industry?”
Research question is vague and not coherent
· Not: “How do newspapers write about women?”
Research question looks like a survey question
· Should be more abstract  eg: What is the association between gender and enrollment in social science programs?
Research question is not fit for design
· Quantitative research  extent, amount, etc.
· Qualitative research  how, why, etc.
The process
1. Think broad  ask people and shit!
2. Narrow the list  what is main and what is sub? (Sub q’s should be more concrete than overall RQ)
3. Refine the question  how specific can you get? 
4. Review  no more than 5 RQ per project! Better to have small/detailed studies than broad/superficial ones
5. Add context  needs an intro and some definitions!
Quantitative or Qualitative?
Quantitative: Want to know change, differences, numbers etc
It is good if you need to know statistics and getting a good general picture. 
Negatives include: being highly standardized, not everything can be quantified (turned into statistics), it can be artificial and obtrusive. People may give a socially desirable answer rather than the truth. 

Qualitative: Why and how?
It’s good because it’s less formalized, it examines meanings and experiences and seeks “natural” activities.
Chapter 5: conceptualization, operationalization and measurement
Measuring anything that exists
You can measure anything that exists – eg: can put on a spectrum how satisfied you are with school
Variables that we want to study seldom have a single, unambiguous meaning  Eg: everyone has their own mental conception of what prejudice is. This was created from everything we’ve ever been taught, heard or observed about prejudice. But it’s ambiguous. 
The process of coming to an agreement about what terms mean is conceptualization and the result is called a concept. 
Three classes of things scientists measure:
Direct observables – things we can observe simply and directly (eg: colour of an apple)
Indirect observables – needs more “subtle, complex or indirect observations” (Kaplan, 1964). Eg: observing someones gender
Constructs – theoretical creations based on observations but can’t be observed directly or indirectly (EG: IQ)  because these are things we create
Concepts are constructs derived by mutual agreement from mental images. 
The process of connecting direct and indirect observables to useful constructs is called conceptualization.
Conceptualization
The mental process where concepts are made more specific and precise.
Dimensions – This is a specific aspect of a concept (eg: dimensions of compassion could be divided into feelings, and actions)
Complete conceptualization involves specifying dimensions and identifying the indicators in each dimension.
Can have as many dimensions as you like
Sometimes conceptualization aimed at identifying different dimensions of a variable leads to a different kind of distinction (eg: genocide needs a different concept than violence). 
· By specifying the different dimensions of a concept, it paves the way for a more sophisticated understanding of what we’re studying
Clarifying concepts is a continual process in social research.

Indicators – a sign of the presence or an absence of the concept we’re studying (eg: visiting childrens hospitals on xmas is a sign of compassion)
· Indicators can be interchangeable if several indicators represent (to some degree) the same concept
Describe the indicators that you will use to measure the concept and different aspects of the concept (dimensions)

Real definition: an expression of the “essential nature” of some entity  super vague!
Nominal definition: a definition assigned to the term without any claim that the definition is a “real” entity  are arbitrary. Most represent some consensus on how a term is to be used.
Operational definition: specifies exactly how a concept will be measured (the operations we choose to perform). Is nominal rather than real but achieves max clarity on what a concept means in the context of a given study.
By starting with a  nominal definition (focuses our observational strategy), then specifying what we are going to observe, how and how we will interpret the possible observations  then you get to the operational definition!
· While people might disagree with ur operational definition; it would be specific and unambiguous. Then people at least know how to interpret the research results. 
Operationalization
It is the development of specific research procedures that will result in empirical observations representing those concepts in the real world. 
Be careful with what ranges of variations you use, you could only measure half an attitude without meaning to.  (eg: do u like or dislike nuclear energy? Some people reaaaaally super mega hate it!)
Be careful when lumping variable data together (eg: age. Is 45 and up really only one age group?)  What is the purpose of your study? Why would you group them together / separate?
Variables:
Every variable must have two important qualities: they are exhaustive and are exclusive
· Exhaust all possibilities of an option! (eg: also include a “none” and “other” option)
· Every observation has to be exclusive (you can’t be employed and unemployed at the same time)
· Make sure to define the attributes so you are employed regardless if you are looking for another job. 
A variable with ONLY these qualities is called a nominal measure.
Ordinal measure: a variable with attributes we can rank-order along some dimension (eg: socioeconomic status: high, medium, low).
Interval measure: a variable whose attributes are rank-ordered and have equal distances between attributes (eg: difference between 60 and 70 degrees). BUT there is no absolute zero in the Celsius/Fahrenheit scale, and it doesn’t mean 20 degrees is twice as hot as 10. There are equal intervals between the measurements.  
Ratio measures: This has all attributes of other measures WITH an absolute zero point. (EG: Age, income). 
You should anticipate drawing research conclusions appropriate to the levels of measurement you used in your variables. 
Reliability
The more precise, the better  but u don’t always have to be precise! Depends on what you’re researching
The operationalization of concepts must be partly guided by an understanding of the degree of precision required.
Reliability: The quality of measurement method that suggests that the same data would have been collected each time in repeated observations (eg: “did you log into facebook last week?” will have higher reliability than “about how many times did you log into facebook?”)
How to cross-check reliability:
	Test-Retest method: Make the same measurement more than once (eg: conduct the same survey twice with the same participants 3 months apart)
	Split-Half method: make more than one measurement of any subtle or complex social subject (eg: prejudice). (eg: have two different surveys and assign the indicators randomly to each survey)
	Using established measures: Just use the measures that other people have proven reliable in previous research.
Reliability of research workers: Use a supervisor, different coders, more than one coder, train and practice with the researchers. 
Validity
A measure that accurately reflects the concept it is intended to measure. (eg: IQ tests are a more valid measurement of IQ than how many hours you spend in the library) (eg: comparing IQ with shoe size isn’t valid either).
Face Validity: The quality of an indicator that makes it seem a reasonable measure of some variable – does it make sense? (eg: it seems logical that the frequency of church attendance is an indicator of how religious someone is. This has face validity.)
--------------
Criterion-related validity: The degree to which a measure relates to some external criterion. Also called predictive validity. The way the measure links to something. 
Construct validity: the degree to which a measure relates to other variables as expected within a system of theoretical relationships. (there is a relationship that makes sense).
Content validity: how much a measure covers the range of meanings included within a concept.  (the extent to which your measure covers what you’re looking for). 


· Reliability = consistent measurement
· Validity = measure what you want to measure
Ethics
Be careful of bias! Make sure you try your best to frame your questions to guide a particular outcome. 
Chapter 7 & 9: Sampling and survey research
In quantitative design:
· Generalization  sampling
· Comparing  precise operationalization (between individuals, groups)
· Effects  causality (rule out other explanations)
Census vs sampling
	
	Census
	Sampling

	Practice
	Information from everyone (universe of study objects)
	Information from subset of universe of study objects 

	Ethical
	Invasion privacy 
(often door-to-door)
	More distance
(often by mail/phone)

	Costs
	Expensive
	Cheap

	Accuracy
	Non-sampling problems: Not open door? No home?
	Non-sampling problems: Not answer mail?

	
	Undercounting?
	Overcounting? 



Sampling
Being able to make a statement on a group without observing every member of that group.
· Is it representative?  as complete + as precise as possible
· Based on relevant characteristics you want to study eg: gender, age, education etc.
In Quantitative and Qualitative research
Quantitative: Often looks at the total population, is RANDOM (probability sampling) and tries to be representative. 
Qualitative: Looks at a specific group, is purposive (non-probability sampling) and is difficult to be representative. 

Probability
Probability theory is a branch of mathematics that provides the tools researchers need to create sampling techniques. 
Probability sampling: Samples selected in accord with probability theory, typically involving some random-selection mechanism. 
It is based on chance (random selection) where all elements have an equal chance of being selected. 
Simple random sampling: The units composing a population are assigned numbers. Set of random numbers generated  units with those numbers are in the sample
Systematic sampling: Every ___th unit in a list is included in the sample. EG: every 5th student. 
· Sampling interval: the standard distance between elements selected from a population for a sample
Stratification sampling: A modification of SRS and systematic sampling. The population is separated into homogenous groups before sampling. Then SRS or stratified sampling is applied. 
Cluster sampling:  multistage sampling which natural clusters are sampled initially, with the members of each group being sampled afterwards. EG: samples of students at uni: get a list of unis  randomly sample  from that sample group, get list of students  sample list of students  done!

Non-probability 
Any technique in which samples are selected in some way not suggested by probability theory. 
Not everyone has an equal chance to be selected  targeted and purposive! 
Purposive sampling: units to be observed are selected on the basis of the researcher’s judgement about which ones will be the most representative. 
Snowball sampling: often used in field research when a respondent is asked to suggest additional people for interviewing. 
Quota sampling: units are selected on the basis of pre-specified characteristics, so the sample will have the same distribution of characteristics that the study population is assumed to have. 

Non-response
Higher nonresponse -> probably less representative sample
Deterrents:
· Don’t ask too much (time)
· Good information; letter
· Follow-up mailings
· Quota
· Weights in analysis
Survey research
Quantitative survey
	
	Strengths
	Weaknesses

	Scope
	Broad patterns 
	Less details

	Aim
	Comparability 
- same Q to all
- Exact phrasing Q
	Researcher-driven
- no room alternatives
- Correct interpretation Q?

	
	Standardized 
	No adaptation in process

	
	Test knowledge
	Prior knowledge necessary

	Content
	Many themes (practices, values)
	Not many questions per theme

	Practical
	Fast + cheap
	Non-response?



Must-haves of survey questions
Concrete: be VERY clear, unambiguous, detailed
Answerable: Not too difficult, long or containing more than one question at once
Neutral: don’t assume prior knowledge, no bias
Answering categories
Closed-ended questions:
Make list of answering categories but ALL options must be known
Open-ended questions:
Condition: information must be compact
· E.g. What is your birth year? (figure)
· E.g. What is your favorite television show? (1 name)
· NOT: Why is Friends your favorite tv-show?
Half-open question: List + category ‘Other, namely…’
Specific options:
· Matrix (battery of similar questions)
· Statements + agree/not agree 
Questions should be presented in a logical order, with a symmetrical amount of positive and negative options. 
Survey preperation
1. Check the survey content
· Always ask socio-demographic info
· Are all the questions necessary? Do they answer the RQ?
2. Adapt the format of the survey
· Logical order of questions – nothing too hard first
· Respondent friendly layout (depending on format: iview, internet etc)
3. Include all instructions
4. Test the survey
· In face-to-face, train an interviewer
5. Organise monitoring returns
· Identify by ID number, never names
· Keep track of time – send a followup call / letter (2-3 weeks, 3-4 weeks)


Chapter 8 & 11: Quantitative research: experiment, content analysis
Experiment
A method of observing the change of an independent variable on dependent variable, while controlling the external variables. 
It is good for assessing causal relations
1. Take a group of people
2. Do something to them
3. Observe consequences
Three major components
1. Independent (X) and dependent variable (Y)
2. Pre-testing and post-testing
3. Experimental group and control group
Solomon Four-Group design
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Pre-testing, post-testing and control groups
Pre-testing: The measure of a dependent variable among subjects before they are exposed to a stimulus representing an independent variable.
Post-testing: The re-measurement of a dependant variable among subjects after they’ve been exposed to a stimulus representing an independent variable
Control groups: No experimental stimulus is administered. It resembles the experimental group in all other respects. It is important because it can prove or disprove the effect of the experimental stimulus. 
Validity issues
You can’t rule out the threats to internal validity:
History – during the course of the experiment, historical events may occur that alter the results
Maturation – People are constantly growing and changing
Testing – testing and re-testing can effect peoples behavior 
Instrumentation – If different measures are used on the dependent variable, are they comparable?
Statistical regression – If you start with extreme scores on the dependent variable they couldn’t get worse/better
Experimental mortality – People may drop out during the course of the experiment
Subject selection
Survey
· Large group reflecting population
· Random sampling
· Check representation age, gender, education, etc.
Experiment
· Small group in laboratory
· Pragmatic sampling (e.g. psychology students)
· Check control/experimental group: equally distribute characteristics in experimental and control group

Quantitative content analysis on Media materials
Research Objects
· Written materials – books, magazines, newspapers, annual reports etc
· Audiovisual materials – tv, radio, movies, video clips, photographs, billboards etc
· Internet
· Other non-verbal behavior (via registration, traces)

Strengths & Weaknesses
	Strengths
	Weaknesses

	· Most economical in terms of time and money
· Allows the correction of errors
· Permits you to study processes occurring over a long time
· Unobtrusive
· Less problems of non-response
	· Limited to the examination of recorded communications
· Could be multiple meanings (validity)
· Different people do coding (reliability)
· Difficult to find explanations 
· Dependent on availability


The process
Determining research object
The units of analysis depend on the research objective. 
· If you want to find out if male movie characters are more violent than female, the UOA is the characters.
· Media has a layered structure; Page / Paragraph / Article  if you wanted to measure the # of times a foreign politician is mentioned in the NYT… do it per page, paragraph, article. Also compare with how many times local ones are mentioned. 
Operationalization
Create a code book
· Protocol for coder to follow (e.g. record, write down, count, assess)
· Define / clarify terms
· Give solution demarcation problems
Create a coding sheet – standardised form on which all coding results can be entered
Collecting material
From newspapers, magazines, internet, movies, tv etc.
Coding
Coding: transforming raw data into measurable form
· Things must be interpreted – observations must be objective
Manifest content: concrete terms (eg: to determine the lvl of erotic in a novel, count the number of times the word kiss, hug, love etc appears)
Latent content: Underlying meanings
Coder should be able to work with coding schedule
· Does coding schedule ‘work’?
· How many coders?
· Training?
· Reliability?
Analysis
This is self-explanatory. 
Chapter 10: Qualitative research
	[bookmark: _GoBack]
	Interview
	Survey

	Who
	Purposive
(small group, in field)
	Probability sample
(large group)

	Aim
	Insight mechanism
	Insight population (generalization)

	Tool
	Topic list (or no list)
(adaptation -> + insight)
	Standardized questionnaire
(adaptation -> -- comparability)

	Procedure
	Relatively informal
(adaptation -> + insight)
	Relatively formal
(protocol -> + comparability)

	Analysis
	Interpretation 
	Statistical

	Validity/
reliabil.
	Relatively high, but problem afterwards 
-> interpretation data
	Relatively low; problem before
-> interpretation survey question



Field research
Field research enables researchers to observe social life in its natural habitat. This type of research can produce a richer understanding of social phenomena (more than other methods can provide). 
Primary data collection techniques: observation, in-depth/open interview
But also can use archives, content analysis of reports, focus group interviews, surveys
Is it obtrusive?
There is a dilemma: should you reveal yourself as a researcher?  could affect the outcome!
· But if you don’t reveal yourself,  you are deceiving the people! Ethical dilemma
Understanding different groups
“Going native” refers to going undercover in your research population to conduct your study. This gives you a better idea of how people think. 
· Must always keep a critical stance, too much involvement can lead to bias
Does it help? Some say yes, others say no.
Emic perspective (yes)
The emic perspective believes that the only way to share a sentiment is to get into the phenomena. 
Etic perspective (no)
The etic perspective fears that you might lose sight of what you are studying, or get too into it that you can’t take another frame of reference
· Etic is good if there is danger of bias.
There is no golden rule, you must think about it before you research. 
Field research paradigms
Ethnographic Research (in the NATURALISM paradigm)
Note: this one seems important so learn it!
This is a report on social life that focuses on the detailed and accurate description rather than explanation  qualitative research!
It is good because you get “richer” information, however, at the loss of comparability. 
Characteristics:
· Epistemology (knowledge) is gained in detail
· Holistic view on reality  each object is analysed in its entirety 
· Values are made more explicit (eg: interviewer says “yeah, I know what you mean) 
· Mostly done with case studies  ethnography! (know this term)
Ethnomethodology
Focuses on the discovery of the implicit (remember the “breaking the rules” assignment in IHC!)

Grounded theory: 
Check chapter 13 notes.  important! It’s probably in the exam.
Case studies
Focus on one particular social phenomenon. Popular amongst students as it takes less time and resources than other methods. 
Conducting qualitative field research
Deciding what to study- Observations of communication:
· Among a particular group of people
· Among people in particular setting
· Particular communication act
Preparing for the field - You must get access! This involves convincing a gatekeeper  go slowly and win their trust   Some places have easier access than others (like some girls)
What to observe – Who is involved? Where is it (scene)? How do introductory actions occur? What communicative events are significant? 
How to observe – You can take an emic or etic perspective. Depending on what you’re doing, you can take notes, conduct qualitative interviews or have a focus group
Recording observations – Keep track of all meaningful observations. 
Validity
Normally it’s valid, as you do go out to measure what you intended to.
BUT  the data is open to interpretation so it needs in-depth probing.
Reliability
Not really reliable, since the measurement is quite personal. Different observers may see different things, therefore reproducing results can be difficult.  needs standardisation 
Qualitative interviewing 
It’s good because it’s flexible, no fixed order of questions (instead is a guided conversation), involves interactive content analysis and seeks understanding. 
The interview can be: structured (survey) / semi-structured (open q topic list) / in-depth (just a starting question).
What to study?
Meanings / Motivations / Discourse / Confidential information / Information from the past / Expert information / Oral history
Writing an interview guide
Start with an introduction, followed by a topic list (including starting questions and focus points). 
An interview guide is useful because: 
· Helps the interviewer to remember the points to cover
· Suggests ways of approaching topics  topics should come from theory but are not theoretical concepts  they should be presented in laymens terms
· Reminds the interviewer about probes and ways of asking questions
· Includes an introduction and ending of interview
NB\\ It’s NOT a list of questions!!! But the “questions” should be forumlated in an OPEN way (how would you describe, could you give an exapmle, what is..)
Ask open, descriptive questions. Probe, repeat key words, and PARROT (echo). Don’t forget to SUM UP what they said 
Open questions are good because:
· Details are easier to give meaning to
· Respondent brings up own experiences / examples
· Topic is approached from different sides
· Respondent is forced to think about different aspects of the topic
Don’t:
· Ask bias questions
· Put words in the respondents mouth
· Give examples
Do:
· Ask 1 question at a time
· Allow for silence
· Ask for further explanation 
Sometimes you can flatter, provoke and pretend to be dumb.


Chapter 13: Qualitative research analysis 
This is the non-numerical examination and interpretation of observations  good to discover underlying meanings and patterns. 
Process
Recording the interview – notes, audiovisual
Transcription of text - Typing everything down, including unusual things in brackets (emotions and non-verbal behaviour)
Reduction of text – delete all the text that’s not relevant
Coding of text - First must determine units of analysis  Words / Sentences / Fragments (most common) / Themes
· Fragments (a piece of the conversation) – should be understandable out of context. Allowed to overlap
Grounded Theory Method
GTM (NOT GTL!) is an inductive approach to research (GLASER & STRAUSS) where theories are generated from examining data. 
Constant comparative method: component of GTM  observations are compared with one another
Open coding: The initial classification and labelling of concepts in qualitative data analysis. The codes are suggested by the researchers examination and questioning of the data. This is when you find key terms, label and categorise answers. 
Axial coding: reanalysis of open coding in GTM  to identify the important concepts
Selective coding: builds on the results of open and axial coding (in GTM)  identifies the central concept that organises the other concepts previously identified.
Validity and Reliability
Validity: Does it cover everything?  Does it answer the RQ? How would you make it more valid? Code more stuff, adapt the information that’s left over. 
Reliability: Would other coders achieve the same results? You could recode the same material again (eg: code the first interview at the end as well)


Exam tips
Always relate back to the concept in the question (eg: if it’s asking about the Solomon 4 group design then relate to the problems with this). 
Examples can help to illustrate the point but you won’t necessarily get marks for it
Start the answers with an explanation why this concept is important (eg: if asked about internal validity, first explain why it’s important)
Write concept then indicator when asked for indicators
If a question seems too easy and has a lot of marks allocated, then support the definition with an example. 
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