Lecture 1
Some of the slides will not be online. 

Know the simplified model of media and the social world: 



hoi

The radio made a really big change on how people enjoyed mass media ( cheap, easily available. 

With the introduction of the internet, the usage of radio and print media decrease, but TV stays about the same ( is this because people use the internet for the same functionality? (will be answered later in the course)

Concentration of ownership

Know the difference between vertical integration (the entire process ( presses, paper mills, journalists etc in ONE medium) vs horizontal (different kinds of media used for cross promotion ( eg AOL Time Warner own Time, people [magazines], Warner Bros pictures, AOL Online etc). 

Know: Rupert Murdoch, Berlusconi and Leo... (the german dude)

In the US only 5 companies own all the major media. 

Conglomerations:
· Multi-national 

· Diverse business areas

Berlusconi owns: 3 TV channels, Publitalia, Arnoldo Mondadori Editori (publishing house), AC Milan

Has an interest in: Medusa & Penta, Mediolanum (insurances), Mediobanco (banks)

Changing patterns of ownership: Consolidation / concentration of ownership
Biggest fear: Small amount of owners = no diversity

Know the top 5 fortune 500:

1. Walt Disney

2. Newscorp

3. Timewarner

4. Viacom

5. CBS

NB: Viacom and CBS are owned by “National Amusements”. 80% owned by Sumner Redstone. 
The order of this list will change but the companies involved will stay the same.

The UK owns like 44% of media in Europe. 

Bertelsmann AG own:

1. RTL group
2. Gruner & Jahr

3. Random House

4. Direct Group

5. Arvato

They have telvisions, books, magazines, newspapers, radio stations. They have both horizontal and vertical integration.

Effects and consequences
Financial (for owners):
· Efficiency – if u make a movie it’s efficient that u can control the music, the publicity, banks (to finance movie) etc

· Synergy – because the organisations work together, they can gain something that would be impossible if they were not closely connected. 
· Cross promotion – advertising is expensive so it’s a big benefit to also own tv channels, magazines etc –> self promotion and products which are not suitable for cross promotion will not be created
Content (news media): these are perceived as negative 
· Bottom-line pressure – the literal line in accounting ( the executive force to make money and earn a profit (they achieve this through “logic of safety”) 
· Consequence: cutting costs wherever they can

· Function of news media – people need to write nice things to turn a profit
Cultural
· (direct) political influence – eg Berlusconi ( but there’s not that many people that can exercise their power like that.  
· Including and excluding certain ideas (indirect)
· The corporate voice

· Media access, free speech (to be discussed in more detail next week)

· Media access: Can I get ON tv? With less owners, many people believe it’s difficult to get this access. Its hard to get your opinion in the paper or in the news. That is access. Access is important in a democracy ( every citizen should at least have a certain amount of media access to give his or her opinion within the media. 

Content of newspapers

· Bagdikian’s homogenization hypothesis

· Less owners = more similarities

· Similarities serve the interest of owner

· Entman’s research – shows that we NEED to research these things! 

· Horizontal and vertical diversity (not integration)
· No relation between competition and diversity 

· However profit-orientation did have an effect (eg: celebrities on the front, big pictures etc)
· Self-censorship

· Decreasing the number of journalists

· Decrease in long-term investigative reporting

· Relying largely on wire service reports (news agencies)

· Relying on small number of elites and institutions as sources

Political factors

· “Public interest” – providing information (eg; on political candidates), education, socialization, entertainment ( becoming one of the driving forces due to the commercialisation of media
· Government as a regulatory body

· Deregulation / differences in regulation

· European context ( public broadcast (this is different to America because it’s financed by the public [taxes], is regulated by the government more. The difference is that it’s financed not through advertisements. 
Profit making
Different trends for different media:

Television

· Increasing number of channels

· Increasing production costs

“Logic” of safety

· Low cost programmes (reality TV, docudrama)

· Spin-offs/copy-cat behaviour

Advertising as a key source of revenue 
· Eg: product placement

Consequences

· Commodification of the audience – focusing on the ones with spending power
· Adaptation of content – make things that everyone will like ( self censorship

· Self-censorship

· Narrowcasting

Media regulation debate
Four dimensions

1. Difference between print media, broadcast (TV, film, radio, DVDs etc) and common carriers (email, telephone etc)
2. Technological differences – also development. This is one of those external factors that is in direct relation to media industry. Technological development changes thoughts and ideas on regulation. (eg; piracy) 
3. Kind of regulation – it’s not so much if we want regulation, but what kind of regulation? 
4. Who benefits? ( sometimes beneficial to one party but not the other.
· Dynamic debate in a rapidly changing field

· Why? Freedom of press, democracy, public interest

 “Why do we want to discuss this?”
Because media is so DAMN important for democracy. It isn’t as simple as it sounds. Eg: in a dictatorship, there won’t be much diversity (opinions, all information not available etc)( Berlusconi ( heavy censorship 
Know the “Freedom of Press” from US First Amendment. 
European court of Human Rights, 1997:
The court reiterates that the press plays an essential role in a democratic society. (…) freedom of expression is applicable not only to ‘information’ or ‘ideas’.. (in the book) ( a nuanced way of setting limits. 

Public interest

Federal Communications Commission (FCC) (American version, many other countries have something similar) 
· Interest of various groups – men, women, ethnic groups, religious groups, sexual preferences, political groups etc. ( public interest: all these groups have a voice
· Technological and economic changes make regulations dynamic - eg youtube
· Diversity in content 
But: Who is the public and what is their interest? It’s about having your voice heard. 

European countries differ:

Direct government interference

· Financial – eg through taxes
· Organisation

· Content – even tho many countries have a law that the govt. is not to interfere, they still do ( eg: in most countries it’s illegal to broadcast misleading advertisement, there are laws about violent and sexually explicit content ( differently organised for each country
Dual systems (public and commercial)

Regulating ownership

Three dimensions:

1. Media outlets

· Laws on concentration and conglomeration – different laws for different coutnries
2. Programming

· Copyright, laws on syndication  - eg books are put online for free

3. Technology

· Laws on digitization (what can and can’t be digitised), fiber optics (some countries don’t have this yet)

Regulating content

Diversity – mane people think that the more diverse content we have, the more we will consume it and can form our own opinions about issues that are important to us 
· Regulation on programming, media access

Morality – violent and sexually explicit content 
· Self-regulation, censorship

National interest - govt. controls what kind of news is being published about wars (only a few journalists can go there etc) As taxpayers, we pay for wars to be fought and don’t even know what’s happening there. 
· Press pool, PR

Accuracy – misleading content
· Laws on advertising 
Try to think about how these regulations effect your life and media consumption. What have I been told? What is an example of a corporate voice?

Informal Pressure
Political, social, economic

· Media critics – the people that criticise the media as a profession. Often they are journalists. Appear through the media to voice themselves. Not against the media but really criticise how the media work.
· Think tanks – eg: political lobbyists that will prevent some regulations to be formulated as laws
· Parent groups – mainly concerned with violent and sexual content in the media. Large and have a lot of power. And they have a lot of websites. 
· National organisations – eg Adbusters
Structure vs Agency

Structure

· Legislation and reinforcement

· Censorship

Agency

· Subjective interpretation

· Self-regulation (eg: when music industry puts explicit content on the CDs, to prevent govt. from formulating laws and throttling freedom / PG stickers on video games). 
Remember structure vs agency is going to be the main dynamic for each lecture. 

Economic and political factors:

· Are partly interdependent

· Have an impact on form and content

· Differ per medium

Lecture 2: Media organisations and professionals

Recap:
	
	Structure


	Agency

	Economic factors


	Commercial logic
	· Audience mood

· Appeal

	Political factors


	Laws and enforcement
	Interpretation


· Some choices are more attractive than others
Media production

With so many people involved; how do these people cooperate and produce a media product?

Daily fresh start? No. 
Agreements? Not negotiated all the time again and again.
Conventions? These are really important. Work and life are organised around conventions, especially in the media organisations. There are lots of daily practices that have grown into a convention and this is how work is organised
Social roles? These conventions translate into social roles. It is social roles and conventions that are important.
Conventions

· Widely used practice or technique in a field

· Constructed by human beings

· Conventions are dynamic

· Media professionals: conventions are the result of routines
Identifying conventions

A practice or technique that is widely used in a field. 
Explaining conventions

It’s like when people shove to get on a train in NL, whereas in the UK they wait for people to get out and “cue” up to get in. This is a human construction over time. 
Routines

Routines are a way to organise work. 
Where do we find news?

· News net – functions as the first filter. It has holes in it and will exclude events, but it catches the biggest fish.

· Beats – people stationed in different areas (eg: whitehouse, courthouse, city council etc)
· Rounds – A schedule of who a journalist talks to first. 
Routines define newsworthiness because the news net is not able to gather all events sometimes we simply don’t know. Nowadays new technology like twitter becomes more and more important because sometimes (very rarely) there is a citizen at a certain event who thinks it’s important and put a tweet out and the journalist will bump into it and think “yeah, it looks good”. 
But what is more important is that routines will also exclude many things. Because there is people located (eg at council houses) what happens there is deemed to be more important than other things. So what is news and what is not is highly defined by the practice of gathering / finding the news.
What is news?  

In no particular order:
1) Large scale 




2) Proximity (closer = newsworthier) 



3) Clarity

4) Time scale (fast v slow)


5) Relevance




6) Human interest – eg: victims of things mourning, cute pandas etc. 
7) Personification (Prominence – famous people / human interest – emotional appeal)
8) Negativity – loss of life, property destruction ( its stronger “If it bleeds, it leads”, “Good news is no news”
9) Significance (impact or consequences) ( to what extent is this important for your audience? This is pretty much constructed by journalists / editors. 
10) Drama & action

Gatekeeping

Deciding what comes through and what doesn’t

· Process of selection
· Pass through the gate into the news channel

· Also in: literary agents (those who read the initial manuscripts), tv networks, publishing houses (which manuscripts get published) etc

· Related to media access

Objectivity

The believe in objectivity is a faith in ‘facts’, a distrust of ‘values’, and a commitment to their segregation (Croteau & Hoynes, p. 132)
· Factuality – news is based on facts, not opinion 

· Impartiality – not biased, not containing opinions etc 

A media practice

Strict separation of fact and value

Journalists have an ability to disseminate their position simply through the way they construct their news report. 

6 key practices

· Maintaining political neutrality

· Decency and good taste – you can print any fact about anybody but is it a sign of decency? Eg: when politicians do shit that sucks, an objective reporter will refrain from reporting it if it’s not relevant.
· Documentary reporting practices – documentaries give the impression that what we see is actually what it is ( no dramatization
· Standardised formats – we know the structure: intro, body. 
· Training reporters as generalists – not to be focused on one section. This is not always the case because we see proliferation of journalists who are specialised in a field (eg: economy) but they found that it’s actually cheaper to have generalists that can write about everything than those who are specialised. 
· Editorial reviews – what a journalist writes is reviewed by peers and editors. They have the power to decide what’s going in. They can make it better. They are the first person to be responsible for content. 
· How do these interact with routines? It interacts with routines. 
Consequences
· Similarity in news accounts

· Socially constructed

· Reflection of relative power

· Some people are more newsworthy than others

· News net excludes events as well as includes 
· eg: every day many people still die of hunger but it’s hardly ever written about, despite it having characteristics that would make it an important daily event. But the news net excludes it. Since it’s always there, it’s “old” news. 
Limits of objectivity 
· New and less obvious forms of bias: News is at best a reflection of small part

· Claims of media freedom: no distinction between true and false expression

· Diversity: objects reflective not passive (those who are newsworthy are not passive ( humans are not passive!)

Socialisation and roles

“Roles can be thought of as the bundles of expectations that are associated with different social positions” (croteau & hoynes, 2003: 136)

· Social positions: eg: what class are you part of? Man / woman? Black / white? Etc. There are social positions and different expectations that go with them. 
NB// There are many courses which cover this so we will only focus on the media.

Roles are:

· Socially constructed

· Internalised

· Not rigid

· Dynamic

· Learned through socialisation

Social learning theory – Albert Bandura
· Attention

· Retention

· Production

· Motivation

Self-regulation – punishment and reward is felt internally. When we are first punished we learn that we don’t like it so we don’t normally act in ways that will be punished. Vice versa for rewards.
Bobo Doll Experiement – google it. 
We learn our behaviour because we see it done all the time. We are socialised from the day we are born and learn how to behave within a certain context. Along those lines are expectations. 

Journalist’s Roles

There is always a reason to do something, this is where agency comes in. 
Informative disseminator

· Mirror or channel

· Disseminator : someone who spreads the news

Interpretive investigator

· Interpreting and investigating complex questions, government claims

· The journalist does their own research to find stuff out ( investigative journalism
· NB: if you have material from a hidden camera that reveals something important – can you show it?
· There are ethical codes that regulate this.  
Adversary

· Fourth estate – they want to feel that the media is an important part of society that everyone else needs to take into account
· Watchdog – the need to scrutinise government decisions for the audience to know what’s happening 
 “Members of the society of professional Journalists believe that public enlightenment is the forerunner of justice and the foundation of democracy. The duty of the journalist is to further those ends by seeking truth and providing a fair and comprehensive account of events and issues.” – Society of professional journalists (US) www.spj.org/ethicscode.asp

There are loads of conventional and ethical codes that guide work of journalists. They look very similar to the one above eg; freedom of press, freedom of expression. It call comes down to the same thing – that society has the freedom to express itself. 
This law on the EU level states that we can voice not only opinions that are agreed with, but ones which are shocking and hurtful. Freedom of expression is an important kind of democracy. Ethical codes often refer explicitly to this. 
Ethical code & conventions

They form important tools of self-regulation

· Prevention from governmental interference

· Press freedom

· Answer to public

Differ per country but internationally similar

European Journalism Centre:
· Promote high quality journalism

· Provide a forum for discussion and debate

· Support, through training and networking, high standards of journalism in developing students

· Promote further journalism training

· Monitor and reflect on the challenges facing the media

· Create and support networks among media professionals within Europe and with other parts of the world

This something which is an issue: amateur journalism is increasing due to the internet. This makes it difficult for the audience to decide what is a professional piece and what is not. They want to distinguish themselves from amateur journalism
The code of Bordeaux is the most famous ethical code for journalists. It’s also international.
Principles on conduct
1) Respect for truth and the right of the public to truth is the first duty

2) In pursuance of this duty, the journalist shall at all times defend the principles of freedom in the honest collection and publication of enws, and the right of fair comment and criticism

3) The journalist shall report only in accordance with facts of which he / she knows the origin. The journalist shall not suppress essential information or falsify documents ( see the rest on the slides
Privacy: right to privacy vs the public’s right to know
Privacy and crime: 

· Jurisdiction is a public affair (as a citizen you have the right to know what has been discussed in court, who has been convicted etc)
· Public interest

· Internet – this makes it very easy to find out who’s who.
· Safety overrules privacy – should the audience know or not? When it comes to child abuse and shit, it’s a matter of debate. 
Privacy and crime victims
· Open and complete information

· Signal function

· Prevent confusion

· Adding to a painful situation

· Family and friends  - often find out through the paper when something happens to a relative
There are good reasons to do so and good reasons not to.
Privacy and celebrities: The ethical code doesn’t say too much about celebs. Ethical code becomes very much a moral reasoning. 
To report on celebrities is within the legal limits (eg: disclosing when someone has AIDs). But what they debate about is the moral boundaries. 

Structure vs. Agency
Structure
· Socialisation

· Self-regulation

Agency

· The journalist’s ethics ( there is room to be creative with structure 

· Protection by law and jurisdiction ( freedom of press
Lecture 3
Recap:
So many people, so many products

· Political / economic factors ( organisation

· Organisation -( socialisation

· Socialisation ( different roles

· Roles ( ethics

· Content of media product

What is Ideology?
· Ways of seeing the world

· Belief systems, values, worldview (we all have our belief systems but they’re not our personal ones. This is not just about the individual. We can not step outside these belief systems)
· Broader system of meaning

· Thinking and defining social and cultural issues (our belief systems do this)
· Not how real, but how reality is understood

You can think of it like a pair of glasses we put on and that’s how we look at reality. 
Roots of Ideological analysis 
Karl Marx (1818 - 1883)

· Economic determination

· Economies are the driving force of society

· The material effect: all the people in the factory producing stuff – someone needs to buy it!

· Base-superstructure

· Palpable and tangible world is the base, politics and culture at the top layer built upon that base

· Class structure

· Scarcity causes class differences

· Future
· Labour class will grow and capitalism will implode 
( Question of power – people believe this is the normal way of existence. 
· Replaced by socialism

· Because we created consumerism, capitalism will survive. 

Criticism on Marxism

Theodor Adorno (1903 – 1969) – the first point of critique against Marx 
· Mass culture is the people’s opium (as opposed to religion – as Marx said) 

· Religion was an escape for the people – transcends reality 

· Mass culture was the new opium as it took over religion 
· Systematic repetition numbs the mind and destroys the ability to think critically (mainly focused on jazz music – lolz)

· Mass culture is imbued with capitalistic ideology of the upper class

· Mass culture serves ideology 

· Frankfurter Schule (Adorno, Horkheimer, Habermas, Marcuse, Wittfogel) – an important institute that did a lot of critical thinking in society ( neo-marxist, produced quite a lot in the media
Antonio Gramsci (1891 - 1937) – the Prison Notebooks
· Got arrested for opposing Mussolini

· Created the Italian communist party

· Ruling groups maintain power through (1) force, (2) consent (3) combination of the two. 

In the Prison Notebooks:

· Class struggle = struggle of meanings (not that of material goods, but a struggle to find what is good and what is bad)

· People have agency (why do people do whatever they do all the time?)

· Relations between authority, ideology and culture

· Connecting culture, power & ideology – within a struggle of meaning, it is not so much that there is an elite powerful enough to tell everyone what they should do, its everyone else that thinks its ok that the elite does this.

· Consent and cultural leadership

· Class struggle involves ideas and ideology – lower class high culture, it’s popular culture
· Dialectic instead of determinist 

· ( coined hegemony 

Gramsci and the media
Stuart Hall (1932 - )
· He’s still alive, very important. Criticises the media. Follows on from Gramsci. 

· Mass media is where hegemony is exercised. 

· Construction of meanings / struggle for meanings – how are the meanings constructed in the media? This is one of the ways we can talk back. If we know how they are constructed, we can deconstruct them. 
· “Politics of signification” - Re-presentation (is it real or is it how we experience reality?) – The media produces images daily that give us a view on how the world is. The media construct our meanings of global issues. 
· Them vs. us – how does it turn out to be this way? Media represents ideological values in a very hegemonic way.
· Birmingham Centre of Contemporary Cultural Studies

Ideology

Gives meaning and defines:

· Tells us what is normal and what is deviant – that means there is going to be voices that say something different 
· Tells us who is normal and who is deviant

· Tells us about behaviour

Is a construct and dynamic

· No singular media

· Historical roots

Is a system of ideas on how the world works. 
Media – a discursive arena (Culture wars)
· Structure and agency

· Media are a construction site

· Including all media

· Struggle of meanings in the media – eg: when you get dressed in the morning you know that certain clothes symbolise certain things. Different areas of research:

· Production (Also ties into roles (eg: journalists struggle with publishing news – because the people need to know or just to get attention?), content, reception
Conclusion
· Media are important storytellers

· Arena for ideological struggles – there are patterns and this is where ideological struggles occur

· Dominant ideology

· The social world better understood 
Lecture 4
	Ideology
	Hegemony

	· Ideas

· Dominant group and subordinate group

· determinist
	· Struggle of ideas

· Agency (common sense)

· Dialectic 


Studies today focus mainly on hegemony as there is not one dominant idea, there is always a struggle. 

EG: maps are a “re-presentation” of reality.

Media content

4 important concepts when discussing media content:
1. Representation is not equal to reality

· Syncretism (eg: Bill Clinton voodoo doll commercial) – even when we know it’s not reality we still react
2. Media don’t try to reflect 

· All media are socially significant

3. Social construction of “real”
4. Assumption of reflection

· Do they have to? (no, we don’t play video games cos they’re like IRL)
Other important things to look at:

Inclusion/diversity (social inequality)

· Percentages
· Visibility/absence of signifiers

Video games:

· 86% of main characters (protagonists) white males

· Asian males are presented as “fighters”

· Afro-American males are presented as sportsmen

Media roles
Stereotyping – what kind of roles do they play? If there’s women, do they have certain functions?  

Modern racism: Entman: ‘Compound of hostility, rejection and denial on the part of whites toward the activities and aspirations of black people’

· Spokesperson always related to specific group

· Ethnic minorities are ‘problem people’

Paradox of representation 

Production of media content is dominated by white men

However, there is resistance through alternative media and change from within. 

The effects of representation

Direct effects on a political level

Politics of the image
· Appearance matters

· Celebrities become politicians

· Visual context of the candidate

· Construction of photo opportunities (eg: lighting of the xmas tree)
· Control over media messages

Media effect studies
· 1899 – urban studies at Chicago school

· Social psychology & urban studies

· “media pioneer” Paul Lazarsfeld (1901 – 1976)

· From hypodermic Needle to Cultivation

· Who has the power?

Hypodermic Needle (1930s)

· The media was almighty

· They would inject messages into the “bloodstream” of society

· Regarded audiences as passive 

· Propaganda material provided the empirical evidence for this theory
Mass society theory (1940s) 
The mass media play a crucial role in uniting and homogenising a disparate (something with dissimilar elements) and atomized population.
· Decline in interpersonal and group relations

· Changing identities (less religious) 

Two-Step-Flow / Minimal effects
Lazarsfeld, Berelson & Gaudet

The people’s choice (1940) – the first book he wrote that was important

Personal influence (1955) – the 2nd book

Less power for the media, a bit more for the audience ( it’s these opinion leaders that influence the groups around them 
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Limited effects model

Joseph Klapper (1917 – 1984)

· Selective exposure ( people don’t pay 100% attention all the time. We do other stuff at the same time

· Selective perception and memory

· Peers

· More powerful audience because they acknowledge that they’re selective

· Interpersonal dispersion of the content of a message – simply because people talk (eg: when the twin towers got blown up, it was fast to spread by wom) 
· Opinion leaders

· Commercial nature of media (the content of the media itself) ( media are forced to send out a commercial message so the message is unclear as they are trying to sell things as well. 
All these things are important and that is why we have limited effects of the media

Schweige Spirale

Noele Neumann (1916 – 2010) – The first female scholar

1. Fear of isolation
2. Observation

3. Approval & disapproval – happens unconsciously ( we look for approval

4. No statements that attract objections – this is human nature 

5. Statements that are accepted positively 

6. Opposing forces – for this to happen there must be opposing voices (people for and against it) 

7. Issue holds a threat to social cohesion – this is something else that must be present in order for the spiral of silence to be activated
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Shannon & Weaver (1949)
Shannon worked at the telephone company and tried to offer a mathematical theory of signal transmission. It was Weaver who applied this model to interpersonal communication. 

You often see this one, it is the most famous. 
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It is also most widely criticised as there is only one-way linear communication here. They say that there is society all around, therefore there can not be linear communication. 
Agenda setting

Cohen (1963): media do not determine what we think, but what we think about
Causal relationship media and audience agenda

Power for media and the audience

Agenda setting is most profound when individuals have no direct contact with an issue (if they have previous experience in it, they will make up their own minds)

Who sets the agenda?

· Corporate owners

· Gatekeepers

· Journalists’ norms

· Government

Socialisation

Long-term cumulative effects – not after watching 1 program, its about years of consuming media with similar content that puts experience upon experience and actually socialises into something
Media exposure – the amount is important! It works together with the cumulative effects
Internalisation of values, beliefs and norms – ideology is constructed within the media
· Includes entertainment media and interaction with everyday life

Remember that socialisation is not out of the blue ( it’s different to propaganda models. Socialisation only happens when it actually resonates with things that happen in our everyday life
Cultivation theory

· George Gerbner (1919 – 2005) – important man in terms of Media & Communication research 
· Effects of violence in the media – sometimes about sex
· Media (TV) as one of the most important storytellers – TV is consumed the most out of all other mass media. 
· Cultivates social and cultural norms

· Cultural homogenization

· Power for the media 

Main ideas:

· TV is the most important storyteller

· Audience is non-selective

· TV creates her own reality

· Heavy and light viewers:

The chance on a violent confrontation in real life 1% television-reality shows us a 10% chance. Heavy viewers indeed estimate their own chance higher than light viewers (Mean world theory)
But: 

· Weak analysis of the relationship so validity was questioned
· How the brain/memory works ( there’s more than that for humans
· There is more than demographic characteristics 

So the ideas got changed:

Now there are two effects ( not just one on heavy and light viewers, now there is:

Mainstreaming

Resonance (but they don’t call it this anymore)
Television plays a homogenizing role for a normally heterogeneous population
Clashing opinions on media effects:
We all agree that there are media effects, but there are clashing opinions:
· Narrow range of media effects – a lot of research is spent on violence and political communication (and sometimes sex). Because these get more attention than others, does it give us a clear picture? 
· Absence of factual learning = no learning

· Interaction with everyday life – the media effect is very hard to isolate
There are several reasons for these. 

Case: Subliminal messages
· James Vicary

· 1957: notion of subliminal advertising

In the movie people showed split second images of popcorn and coca cola. In the break, everyone went to buy cocacola

Criticism: research was too light and too small sample. 

FCC, 1974: declaration of harmful effects

Recent experiments:

· Shows an effect – but not that much 
· Connected to (physical) needs – it only works if u have a need
· Experience of the product – eg: something that quenches ur thirst instead of making u extra thirsty 
· Time span – how long does the effect last? Would they choose the same thing 30 mins – 1hr later? Maybe it’s very short and really needs to be connected to what you need and how you experience a product. 
Conculsion

· Inconclusive results
· Different perspectives on media effects

· Powerful media

· What about the audience’s agency?

Lecture 5
Note: for assignments – you have to link the theory to the evidence. You can’t do them separately; just link them in the same sentence. 

· They always look at the overall structure and depth of argumentation.
Essay should be: Introduction ( description (empirical) ( analytical ( conclusion (the empirical and analytical should be 1 page EACH!)
Lecture 6

Technology

3 questions of Williams (Intentionality, history and use) ( in technological determinism. What are the consequences of the developments? Was it intentional? Many devices have been accidentally discovered

In the history: most of media comes from sci fi

Use: we don’t use them in the way they might be intended. How has TV and radio changed in comparison to 20 / 30 yrs ago?
Medium( mediating human communication 
·   Middle

Structural factor: enabling communication and sets limits to human action

Parameters for use: 

· One-to-many communication

· Anonymous receivers

· One way communication

· For e.g: radio, television, etc don’t talk back, traditional media has no dialogue.

New Media:
· Distribution between one and many 

· Senders and  anonymous receivers (it is possible to track and trace the person)

· Producers and receivers ( many receivers are also creating articles etc, you do not need to be professional)

· One way communication ( often dialogue, blogs with responses)

Difference between media

Lean forward: need to give input for example video games, you need to be the one playing.

Lean backward: entertaining and passive, for example listening to the radio. 

Hot media: Reading a book only engages eyes, therefore engages only one sense with a lot of information.

Cold media:  T.V, eyes and thoughts are entertained (more senses active)

(see book or slides with the History of Media technology)

Has the development of new technology had a great impact on society?
· Technological determinism:  
1) Invention of new media technology causes social change
· Point of Critique:

1) Reduces social change to a simple device( reductionism. It ignored audiences wants

2) Agency

3) Difficult to predict what will happen when a new technology is developed.

Raymond William
1) Intentionality of television? 

Did people want to create it or was it an accident? For example: The microwave was first invented to detect war planes, by accident they found out it can cook food

2) Social History of technology?

There have been technologies present in movies for example which have influenced the creation of things. In star wars there was some funky thing they made which made people think of creating some hands free thingy. 

3) Social History of the use of technology?

Television, radio was used by whole family, it was like an event when they would gather around this one technology.

4) Time:

· In the past people had to memorize a message and go all the way on a little donkey to pass on the message to someone else. 

· Spread of communication

· Time of media consumption( used at time that we want

5) Space: 

· Geographically( world has become bigger/smaller, smaller time span, info travels fast…leading to people thinking what and where the hell is home really?( she kind of blurred at that point lol)

· Virtual community( allows us to keep in touch with others

( then there was a video you can find on youtube on McLuhan)
Marshall Mcluhan
The medium is the message because of what the media does to us through the medium itself.

· Fragmentation because of print ( hot medium) 

· Electronic (cold media)( Global Village 
Neil Postman
     Amusing ourselves to death

· Connection to faraway places( doesn’t mean we feel together, but there is information overload so we want to see how important it is( we will care less.

· More Information

· Sacrificing context

Daniel Boorstin (1914-2004) poor guy he only just died :s 

· Visual media blurs the boundaries and meaning of reality

· Pseudo events( event perceived as neew but are not really news. The events are staged. I mean who cares about Obamas turkey???

More positive voices:

Joshua Meyrowitz

· Boundaries between physical and social get blurred

· Situational Geography

· Powerful socializing agent( want to know something we can now simply look it up

· Children see a new type of context( before content used to be restricted(adult content) changes boundaries.

Sven Birkerts

· Reweave social and cultural life 

· New ways of thinking

Impact on media content

· Post modernism

· Post modernity is NOT the same as postmodernism

·  Decline of Grand Narratives( ideas that we live by, they tell us how to live for e.g communism and religion.

· Diffusion of high and low culture ( kemp: blur boundaries 

Jean Baudrillard ( 1929-2007) wow those important people are recent!!!

· Images and reality

· Hyper reality

· Simulacra( he had a sense of the whole world is in my hotel room. You have seen so many images in the media so your perception is colored by what you already know. E.g: Pyramids in Egypt, we all know what they look like!

But:  Where are the audiences and their agency???

Consequences of technology

· Negative voices – Neil Postman – those media fragment our idea of what is reality

· Positive – McLuhan, Birkerts

· Impact on content: the medium is the message!
· Postmodermism ( an idea / perspective within the field of art. We looked mainly at the ideas of Jean …. Who talks about hyprereality, how our ideas of reality are constructed by images and how we don’t know what is reality anymore. 

· Technological development is also a cause for globalisation.

Conclusion
Yes, technology has an impact on media production, content and reception…and vice versa.

The important consequences of technological innovations( globalization!

Hot / cold
Lean forward /  backward media

Lecture 7

 What is globalisation? 
Diana Crane (2002): Globalisation refers to the transmission or diffusion across national borders of various forms of media and the arts.
· Globalisation touches upon: finance, politics, culture, technology, media, people…

Media are cultural products. They carry culture. Their content, production, what people do, how they interpret them, this is all related to cultural values, ideas, events and discourses. Thus, we see media as a carrier of culture. It’s how we learn what our culture is.

Time and space

Globalisation refers to the interconnected nature of society – we know much more about things happening on the other side of the world. 

It transcends physical proximity – we are able to communicate and feel close to people who are not physically near us. 

Content of communication

Bridging time and space means something else too – in the 1800s, it took days to weeks for letters to travel the country. Just imagine writing to the other side of the world: it would take months! This means that the content of communication was different too. You won’t bother with writing about your daily life if you know they’ll read it in 3 months so you write stuff like “we are all healthy”. But now with email, communication is instantaneous, so the content changes.
Content of mass media

· Cultural products are now available to different cultures – culture becomes available to many people ( languages, dress, music etc.

· Exchange of specific cultural elements

· Cultural hybridity – different media have different developments. eg: in music, there’s now a genre called “world music”, taking different instruments and elements from other cultures. Also, bands over the world sing in English. Elements from other cultures are borrowed. 
Globalisation
It’s not a new idea, but now it’s a buzzword, especially since technological advances increase our interconnectedness. 

Promises of globalisation
The idea that we would start feeling connected to each other (eg: cheezy coke ad). That the whole world would become a “global village” ( knowing about and feeling for other people / cultures would solve wars etc. it is a very positive and hopeful idea. (McLuhan)
Limitations
Not so democratic and egalitarian – the global village does not really exist nowdays

Ownership – mostly owned by large western countries
Media access – not everybody can access the media (no ability / means)
Cultural imperialism thesis

Crane (2002): “…the imposition upon other countries of a particular nations beliefs, values, knowledge, behavioural norms and life style).

OR “the way the cultures of less developed countries have been affected by flows of cultural texts, forms and technologies associated with ‘the west’.”
· Don’t forget, this is just an idea! It may not necessarily be true.

Who sells us this dream of globalisation? It is constructed by corporations who want to sell their products. They want to sell – not tell you to be nice to your neighbours. 

Western conglomerates were trying to exploit the rest of the world – especially countries that were not so developed. 

Fears of Cultural Imperialism

· Fear of homogenisation – we will all start thinking the same
· Fear of loss of local cultures 
· Mcdonaldization

· Culture has fast food characteristics – how? I don’t know ( 
· Attitude with regard to everyday life 
Globalisation in ‘Production’
Ownership, production, infrastructure and profits of media products are western based

· Even though big conglomerates might have locally set up all over the world, the profits go back to the west where they are primarily based. 

Control does not equal influence

· What is the impact on media content?

Not all media (industries) are the same 
– different things happen in music vs news vs movies etc. Media are not so easy to compare since they have different uses, effects, production processes, history… etc. 

The large media conglomerates are interconnected 
( can we really talk about 5 conglomerates since they often work together? Maybe it is all one in the same. Things in the media industry change very fast. It is almost impossible to keep track of the ownership today because it’s constantly changing. Synergy, vertical / horizontal integration etc. 
Arguments against Cultural Imperialism 
Counterflows

The flow of cultural product not from the West, but from the rest of the world either to the West or to other parts of the world. 

1. Bollywood & Nollywood – Produce more movies than Hollywood!
2. Korean Wave – eg: the Wondergirls. Somehow, a large part of asia has been taken by the “Korean wave” ( Korean products are popular all over Asia.
3. Telenovella – Dallas never picked up in Brazil, they preferred their telenovellas. 
Localization and Glocalization
If you want people to buy what you produce, you have to make the culture like them. Glocalization is taking some aspects of a culture and adapting it to a product to be picked up by the locals. Often requires help from small local organisations.

User Generated content
Think about the ways countries deal with foreign products. France is famous for its protectionism (aka we want x amount of French products on TV which is much larger than foreign products).
Globalisation in Content

Cultural imperialism: This is not Americanisation (these people believe America dominates the whole of the cultural world). Cultural imperialism is broader than that.

There is a domination of American products

· But what does this mean? Not everybody is willing to consume American media products.. thus, they must glocalise. 
Glocalization – 2 pronged approach
· Global superstars – promoting Western stars
· Parameters of local culture
· Not the same content-wise but maybe some things look the same (eg: Sesame Street) 
· The programs may be developed in entirely different countries, but the idea may  be the same. Programs travel all over the world then they get localised (eg: idol, the bachelor, masterchef)

Does this mean that the media content is the same? Is the format have the same cultural values? Or do the values enter the content on a local level? 
· These are the questions that need to be asked when looking at homogeneity of media on a cultural level. 
Globalisation in Reception
Arguments against cultural imperialism

Differences in media consumption

· In Australia, the most watched programs are Australian sports (tennis, rugby) and Australian Masterchef.

· In Italy, they mainly watch American dramas (NB: They are dubbed though)

· In the UK, they mainly watch UK Dramas (Eastenders)

· In the USA, it’s quite mixed: The superbowl, MASH, Dallas, OJ Simpson murder case, Roots (drama series)

We can see, some audiences watch national programs, some audiences absoloutly do not. Therefore it is difficult to see what happens in terms of globalisation as audiences pick completely different things to pay attention to

Media access – digital divide

· Haves & have-nots

Active audiences

· Different interpretation (consumption and interpretation is different)

· Construction of meanings

Overall it is very difficult to see the effect of globalisation in media. The medium must be considered as well as all of the above. There are different interpretations for different people. Be careful when thinking about globalisation and cultural imperialism ( these arguments argue against cultural imperialism. Sometimes nationality is irrelevant (eg: in LOTR, everyone loved the characters)

· This is why we refer to globalisation as a debate. 
Globalisation in Society

Network society 

Information networks as the organising principle of society. The bigger your network, the more connected you are, the more successful/important you are.

Reformulating the public sphere

· Reformulating democracy 
This is where political debate can take place on the internet. Political debate on an open access forum is thought to be more democratic than in the past

· Internet as an ‘open access platform’ 

When the internet became available to the masses everyone was happy. There was the idea that everyone could voice their opinion because you can’t see who is typing the message. 

· You yourself must decide whether or not these ideas are true
Conclusion

Globalisation is undeniable but its size is debatable

Economics, politics, production, ideology, content, reception, audiences and technology are interdependent – we cannot overlook any of them as we would then be overlooking the important mechanisms!

You can organise the stuff of Croteau & Hoynes in terms of structure and agency. ( what structures globalise media production? But where is the agency?

EXAM

Bring a pen and pencil and eraser

Be on time!! Exam starts at 0930. Take an early train in case it is later than usual. 
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