
Media systems
Week 1
What qualifies as a system?  A system is made up of interrelated, interconnecting parts. 
· There are necessary and dependent relationships between the parts that make up a system (stability)
· The parts are in motion, if one part changes, so do the others (variety and flexibility) 
· There are limits to the amount of change a system can take (constraint)
· Systems are open, they relate to their environment
· The metaphor of the solar system is used because it relates to how the system must be stable. It is an equilibrium and it’s balanced (ie; if something happens to one of the planets, the system will be affected. But then it will go back to a cohesive equilibrium). 
What is a media system?
· Multiple and interdependent variables. 
· Draw on a wide range of resources to produce content. Also draws on external factors: technology, international relations, globalisation etc. 
· Basic stable structure, but always changing by internal and external forces
For McKenzie, a system is a methodological tool that is used to describe and discuss how the media in a certain country. It helps provide more understanding on how and why the system is the way it is.
However, McKenzie does not use the system as an analytical tool  mainly descriptive. 
· Each country has its own media system. 
What makes up a Media System?
1. Elements are fundamental components – every part is needed!
2. Elements are interrelated – if one changes, the others get impact
3. Elements differ in influence – some elements are more important / constitutive than others
4. Relations between elements may differ in strength – eg: regulation, accessibility may be salient in one country but not in another. 
What are the elements of a media system?
· Cultural characteristics – in the soil
· Philosophies –in the roots of the trees
· Regulation – the trunk
· Financing – the branches
· Accessibility
· ETC…. each element has its own chapter
Why do we want to compare media systems across countries?
· Comparison is a basic social-scientific research activity
· Research is always comparative (be it implicitly)
· Cross/national comparison is a methodological tool
· Comparison is always doen across variables (McKenzie’s elements listed above)
Aims
· Seek for distinctions, identify similarities or differences
· Enhance our understanding of a phenomena – you can grasp the essence if you see the variety (eg in media access, regulation) 
· Search how and why differences occur – where do they come from? Why are they there?
But: 
· Refrain from subjective judgement - Cross national comparison mirrors what you take for granted 
· Be aware of points of reference – is your own country your point of reference? 
· Cultural bias! – ethnocentric? – McKenzie’s book is not entirely free from this too OMFG 
Not only is this course primarily comparing between countries, but also between four main media:
· Newspapers
· Radio
· Television
· Internet
They deliver the bulk of content on a daily basis  massive impact
The internet is different because there are fewer boundaries across countries. (there are sites which are big internationally eg facebook. In certain countries, certain websites are also really big eg: bol.nl, hyves.nl)
Globalisation
· Media systems are affected by globalisation
· Many definitions of globalisation  most refer to “growth of ties that span space”
Globalisation is: “..world wide climate in which people, industries, governments and countries across the world are being propelled into closer political, economic and cultural unions”. 
· The economic force is arguably the biggest one in globalisation
Globalisation is stimulated by:
Central impetus is corporate profit making (McKenzie)
1. International travel – huge growth projected
2. Communication technology – increased availability of foreign content through advances in television technologies (satellite, cable)
3. Audience curiosity 
4. Global media conglomerates – these differ from multinational companies! 
Theorists of globalisation highlight the diminishment of national boundaries and the erosion of nation state powers.  this can be seen with Europeanization: eg; EU, European parliament, Euro
· But nation states are still relevant. They should not be displaced too readily in the study of contemporary media systems. 
Media systems continue to be shaped by national characteristics (traditions, language, geography, economics, political systems, power structure and international relations)
Media systems remain to a significant degree national in organisation and orientation
· If you want to look at media globalisation you have to take into account that there is a continuing role of the nation states, but you have to conceptualise the phenomenon [of media globalisation] that countries are converging (becoming increasingly alike). Media systems are also converging 
Week 2
The philosophies are basically about the decisions / operations of media systems. Remember the tree. 
Normative functions of the media
This explores the question: what are media for?  to: inform, educate, entertain
How should these functions be? What should media do? What purposes should they serve? Who determines that?
Normative < -- > Empirical: we will be doing more empirical research to draw out differences
Normative is related to what forms societies have. There will be different definitions based on their political approach etc.
Related to larger claims about the good society
Relatively coherent conceptions that cluster together specific ideals – e.g.: representation, deliberation, accountability – in different combinations with varying emphasis
Play important role in media systems. 
Normative theories vs philosophies of media systems
Shift in terminology and approach from:
· “Press” to “media”
· “Normative theories” to comparative research of philosophies of media systems  analysing underlying values that influence or might influence the operations of a media system *instead of articulating normative standards for how media systems should operate)
Classifying normative theories: 
1. Focus on connection between normative media theories / philosophies and political systems
2. Classifications or categories constitute ‘ideal types’ developed from observing reality but do not exsit in reality in their pure form. 
Four theories of the press (which is actually 6)
There were originally 4 but they didn’t take into account developing countries, was too Western.
	Non-democratic countries
	Democratic countries

	Authoritarian theory
	Libertarian theory

	Soviet communist theory
	Social responsibility theory 

	Developmental theory
	Democratic-participant theory 



Authoritarian theory
1. Media are subordinate to the authority
2. Media should serve interests of state in maintaining social order or achieving political goals
Compliance of media through: 
1. Licensing – exclusive printing rights
2. Censorship
3. Punishment of government critics
Extreme authoritarianism = totalitarianism  media is instrumental in totalising state control over society! (eg: Hitler)
Soviet communist theory
This differs from the authoritarian theory because the media is much more seen as an instrument of the state (to control) but also to educate (better) the people in terms of their worldview (communism).
· media should serve and be controlled by the people (repped by the state)
· Media should support the communist system and help achieve the goals of the state
· Media should serve communist society by education (elevating public tastes and teaching communist doctrine)
· Principles implemented through censorship and punishment of criticism
· Variant of wider category of totalitarianism (which also includes Islamic and other forms of religious fundamentalism) 
Libertarian theory
Diametrically opposed to authoritarian beliefs – very much based on free markets and free from control of the state. The state should take a step back and have no control and no constraints over the functioning of the media system 
· Aims to maximise individual human freedom and discovery of ‘the truth’
· Media should be free of state control and restraints – the possibility of privately owned media systems and they must self-regulate
· Media will serve democracy best in a “free marketplace of ideas”
· Government may only intervene to maintain fair competition 
Libertarian theory is much more connected to a democratic system where there is a free market of ideas. Thus, criticism is embraced as part of a healthy function of democracy. However, there is some scope for government intervention to restore balance in competition – to maintain democracy! 
· Some people believe libertarianism is just anarchy for rich people
Social responsibility theory 
This one has gained influence in the world (the democratic, western world)
· The press has right to criticise government
· Press also has responsibility to preserve democracy:
· Properly informing the public
· Responding to society’s needs and interests
· Press not free to do as it pleases
· Government may regulate press in the public interest
· High professional standards are imperative 
This theory emerged from the perceived contradiction of going too much on one side and too little on the other and wanted to find a midway for balance. They wanted to preserve democracy and inform, entertain and educate the public in a more balanced way. The name of the theory says that it’s more about perceiving and responding to the needs of society  a more responsive media theory that understands its role in society. What we see in this type of philosophy is a lot more emphasis on professional standards in the media system
The chief responsibilities of Media (in Social Responsibility theory)
· Factual accuracy
· Promotion of open debate – also balanced though  diverse views must be represented! This is when the government might intervene to make sure certain groups are included and specific issues are addressed  
· Representation of diverse views
· Protection of individual rights against government abuses of power (watchdog)
Objectivity:
· Factual (especially investigative) reporting over commentary
· Balancing of opposing viewpoints
· Neutral observer role for journalists 
Criticisms:
1. Lacks any systematic critique of the impact of capitalist media ownership and funding 
 See critical political economy approaches in this respect, engaging in moral questions of justice, equity and public good
2. Little attention to commercial constraints on democratic / social performance of media  in terms of the costs of it, the commercial constraints etc. you can’t just say “ok the media should play this role responsibly” but they also need to have the means to do it. Thus, it pays much more attention to the infrastructure – ie: there might not be funding, access etc. there are a lot of different contexts that need to be taken into account! 
Development theory
This theory, in a sense, is seen to parallel the “soviet communist” theory because it is seen as fulfilling political and social duties. 
1. Media serve national goals in economic and social development, eg:
a. Eradication of disease
b. Economic self-sufficiency
c. Political integration 
d. Raising literacy levels
2. Information must be managed by the government (govt. propaganda and focus on “good news”)
3. Primarily used in non-democratic developing countries (“Authoritarianism for a good cause” – ie: maintaining stability and continuity)
It is losing ground to the social responsibility approach. 
Generally this theory is implemented with the help of external forces, so there is criticism about that  who is exporting the products? Probably America  
McBride Rapport (1980):  how theories relate to developing countries 
· Media industries ignore local cultures and diverse voices in developing countries
· Quality journalism education required around the globe
· Controversial in its proposals
· Also framing of development theory in cultural pluralist terms (UNESCO)
This report actually lead the UK to leave UNESCO for a few years OMFGZ. It was interpreted as a challenge to the freedom of the press (that quality journalism is required). But UNESCO has been proactive in highlighting media diversity by putting forward a cultural pluralist perspective. 
Democratic-Participant theory
This is a more horizontal type of media system where individuals are more proactive within it. In some cases it’s an aspiration rather than a phenomenon but we are now seeing much more examples emerging when there are greater opportunities for individuals to participate. This is some kind of defence against commercialism.
· Opposes commercialisation of modern media and their top-down, non-participant character
· Stresses the need for access and the right to communicate
Emphasis on:
1. Popular inclusion
2. Empowerment
3. Diverse viewpoints
4. Active citizen involvement
5. Full expression through a range of communicative styles 
6. Participation is more important than quality content / discourse   the boundaries however are difficult to define in terms of what constitutes as journalistic reporting (eg: filming the cat?)
Criticisms of the four theories (actually 6) of the press:
Narrow scope and focus of classifications
· Strong focus on mass media (newspapers)
· Strong focus on state-media (press) – relationships  
· Little attention to economic influences and the complex interaction between media power and political and economic power
Oversimplification of media systems
· Are not single systems with a single purpose or philosophy
· Composed of Separate, overlapping and often inconsistent elements
· Gap between normative expectations and actual regulation
Fusion and confusion of normative and empirical  it is now proposed to take a much more empirical approach rather than thinking about the wider, high-level categories which might not really apply to all countries. The first assignment is useful because we are looking at the characteristics and looking at how it varies within. 
Other challenges in classifying national media systems:
Recent changes reshaping media, social and political life, including:
1) Media proliferation
2) Media convergence and digitalisation
3) Trans-nationalisation of media
Loss of any clear national consensus about the public role of media 
Alternative approaches:
Classifications that reject any built-in correspondence between political, economic and media system features.
Comparative analysis of media systems:
· Empirical study of variables instead of normative classification
· Empirically based but theory focused
Two basic functions:
1) Formation and clarification of concepts
2) Casual inference and analysis 
This is very much theory focused and it is interesting to keep the theory alive in empirical studies. 
Hallin and Mancini (2004): Comparing media systems: Three models of media and politics 
Analysis of the media systems of 18 western democracies: the US, Canada and most of Western Europe
Identification of three basic models of political communication based on four dimensions:
1. Development of media markets
2. Political parallelism
3. Development of journalist professionalism
4. Degree and nature of state intervention 
1. Polarized pluralist model
· Mediterranean area of Southern Europe
· Low levels of newspaper circulation and journalistic professionalization
· High levels of political parallelism and state intervention
2. Democratic Corporatist model
· Central and Northern Europe
· High levels of all four dimensions
3. Liberal model
· North Atlantic region
· Free competition / ownership
Philosophies of media systems
No country fits exclusively in one particular philosophy, but each exhibits attributes that suggest an adherence to one or more.
1) France: 1) Social responsibility, 2) libertarianism 3) traces of authoritarianism (ie: language content)
2) Sweden: Social responsibility, libertarianism, traces of authoritarianism (ie: ads to kids)
3) UK: Social responsibility, libertarianism
4) USA: Libertarianism, social responsibility (through licencing process for radio and TV stations), traces of authoritarianism (in regulations prohibiting obscenity)(
5) Mexico: Authoritarianism (monitoring govt criticism) but increasing towards libertarianism, traces of developmentalism (govt pay media to publicise govt  develop infrastructure of country)
6) China: Communism (main media govt agencies), Authoritarianism (prohibiting critical govt. content), contained libertarianism (through discussion on social and economic issues) 
7) Ghana: Libertarianism, developmentalism (govt encourages media to contribute to stabilising democracy and the economy), social responsibility (regulatory bodies have limited powers of enforcement) 
8) Lebanon: Authoritarianism, developmentalism (govt does not have power to enforce regulations), libertarianism (some are privately owned and can develop their own standards)
Week 3
Why policy, regulation, financing of media and communication?
1. Public (and mediated) communication is a central aspect of society
2. Both the means by which as well as the content of public communication is subject to intervention in any society – is it possible to think of a society in which there is no intervention in mediated communication?
3. Plays important role in media systems
4. Freedom, democracy, access etc 
5. Social and cultural goals, diversity, pluralism
6. Profitability, employment  
There are some countries which are highly regulated, and others which are more liberal. Regulation ensures that the media sector is an economically viable sector in society. 
Media regulation: influences on media operations and media content (McKenzie, 2006)  too broad! Also includes non-governmental actions.
· Usually: the legally binding, government rules by which media organisations must operate (narrowed down) 
Media financing: the provision of money and services to facilitate the production and distribution of media content (McKenzie, 2006) 
Regulation vs policy? Regulation refers more to restriction, policy refers more to enabling. The book refers more to regulation rather than policy because McKenzie comes from an anglo-liberal country.
· In the European context, we talk more about policy because we are ENABLING content, access etc.
Media policy?
The term refers to the general principles which guide decisions of authorities, usually governments, about the function of the mass media. The objects of media policy are understood to be content, ownership of the media industries, matters of technical infrastructure and technological development, the relationship of the media with the public as well as matters regulating the relationship of the media with authorities and the market (Sarikakis, 2004)
Policy is an overall plan embracing the general goals and acceptable procedures of a governmental body, including courses or methods of actions selected from among alternatives and in light of given conditions to guide and determine present and future decisions.
The diff between US and UK vs Europe
In the UK/US, the usually talk about regulation which has to do with the background of these countries where the media is seen as a private good that people consume individually  it’s something that the government should deal with as indifferently as possible. 
In Europe, media communication is seen as a public good. The access to communication and media is very important for the operation of democracy, so the government will facilitate that for all citizens to be able to have access to that public good. So in Europe, you see a dual system. Part of the media system is privately operated, and another part is operated by the government (eg: Public Service Broadcast) 
What does media and communications policy deal with?
Public and (aspects of) private communication – mass media, mail, telecommunications, information
Policy frameworks are set by:
1. Legal aspects – eg: communications operators have to get a licence – most policy is legal!
2. Economic aspects – eg: the govt. sets the pricing range of mail
3. Social and cultural aspects
Policy regulates:
1. Technical means of infrastructure for communications
2. Content of communications 
General model for media policy
The main elements:
· The goals or objectives to be pursued
· The values and criteria by which goals are defined or recognised
· The various content and communication services to which policy applies 
· The different distribution services (mainly print publishing, cable, satellite, and broadcast dissemination and telecommunications)
· The appropriate policy measures and in means of implementation (mainly embodied in law, regulation, self-regulation or market practices)
Comparing countries & sectors
Some sectors are more regulated than others: (in order of intensity)
1. Broadcast media
2. Print media
3. Entertainment media
4. Internet
Why? (especially broadcast media)
· Scarcity of spectrum – it’s the most often used! But it’s becoming less because of technological developments, so it’s actually not that important anymore. It’s technologically not possible to let everybody use the broadcasting infrastructure but now it’s once again becoming a less and less valid argument since there’s digital TV and internet and whatnot. 
· Societal impact – the internet is becoming very important too for immobilising revolutionary movements but still there is much more regulation of the broadcast sector. 
· Philosophies! – this gives a lot of information why certain countries use certain regulations and policies. Eg: in countries with a strict political system, there’s a strict restriction on media. Those which are libertarian use less regulation. 
The public/private discussion (eg: PSB, dual system) – this is what the assignment is about. Looking at countries and different systems – what is the balance? 
Media revolution
BBC documentary (2009) – focus on TV 
How does television in the UK deal with the changing media landscape and financing? 
Advertising – the TV is now competing against the internet for advertising. Previously it was the biggest source of revenue. Digital technology now allows viewers to choose from 100s of commercial channels (and skip the ads), the producers have had to cut the price of advertising. No other market in the world has seen the cost of TV advertising fall at that rate. Public service broadcasters (BBC) also have to find new sources of funding to meet the demands of the rapidly changing landscape. 
License fees – British TV is largely financed through licensing  eg strictly come dancing
Government appropriation  subsidy: the BBC funds new ideas
Other sources: Syndication, merchandising, copyright, services, other:
From a business point of view, a format is something that can be repeated every single day. 53% of the worlds formats come from the UK (eg: Britains got talent, dancing with the stars, x facdtor, pop idol etc). They have been able to spend more on broadcasting due to the BBC because they commission original ideas. These shows become part of the national culture.  once you break into America, the world is your oyster. This gave producers instant credibility in the USA. Once a format is shown in America, that will open the doors to Western Europe  domino effect. 
Merchandising has become a critical part of the TV business plan. Eg: Teletubbies – most of the budget comes from merchandising instead of from publishers. Counterfeit merchandise strongly effects the proliferation of merchandising. Counterfeits make 3x as much as official merchandising. 
Co-production / co-financing: The new model is to obtain funding from global sources 
Which reasons are given for changes in financing in the television industry? 
Because of the changes in viewership. Also the move from analog  digital. The internet – if you put a full show on youtube, you threaten how that show came to be made in the first place (because you threaten how they can exploit the content to make money). Some people see it as piracy, others see it as ubiquity and try to figure out what the model is to make money from this. 
Broadcasters realize that their futures depend on people being able to access content through the internet. Bebo takes data about what people are watching and thus are able to contextually advertise. Furthermore, advertising is written into the storylines. 
What solutions are suggested for the future of television? Do they affect regulation or policy? 
Create a studio in the UK (for example), then bring in foreign audiences and hosts, and just tape show after show (in gameshows such as who wants to be a millionaire). 
Going abroad and buying out production companies to make the productions themselves for local audiences
Legislation prevents people in the UK from making advertisements indistinguishable from programs. In the UK, many TV producers are campaigning for product placement to be allowed in programming. They want to see a code of practice across the industry on how this would happen.
Metrics will track how and what you watch so in the future individuals are selling their personal attention. To target specific individuals, it makes advertising enormously more effective (fragmentation of audiences).
Also by writing advertising into the storyline, this is a new way of making money. Deruglation is required to make product placement possible. 
Television shows have to be adaptable to new technology and new generations. 
Trends
Trends that affect regulation and financing:
· Digitalisation: beyond scarcity and the “Death of distance” (distance no longer matters)
· Convergence: technological, carriers, distribution channels. Also: use, content (most content is widely used across all media communication)
·  deregulation would be the most obvious trend that we see. We need to go into the direction of less regulation to make more financing opportunities. 
· Diversification of supply: Technology, deregulation and liberalising markets have led to increasing supply in:
· Product-market diversification
· More power to consumer or homogenisation?
· Fragmentation of audiences: individualisation, lifestyle


Financing in 8 countries
	
	Newspapers
	Pub radio
	Priv radio
	Pub TV
	Priv TV
	Internet

	France
	Advertising, govt. subsidy, user fees
	Advertising, license fee
	Advertising
	Advertising, license fee
	Advertising
	Advertising, user fees

	Sweden
	Advertising, govt. Subsidy, user fees
	License fee
	Advertising
	License fee
	Ads
	Ads, user fees

	UK
	Ads, user fees
	License fee
	Ads
	License fee
	Ads
	Ads, user fees

	USA
	Ads, user fees
	Govt. allocation, donations
	Ads
	Govt allocation, donations
	Ads
	Ads, user fees

	Mexico
	Ads, user fees
	Govt. allocation
	Ads, govt. publicity
	State govt. allocation
	Ads, govt publicity
	Ads, user fees

	China
	Ads, govt. allocation, user fees
	Ads, govt. allocation
	
	Ads, govt. allocation
	
	Ads, govt allocation, user fees

	Ghana
	Ads, govt. loans, user fees
	Ads, license fee
	Ads
	Ads, license fee
	Ads
	Ads, user fees

	Lebanon
	Ads, political subsidies, priv. subs, user fees
	Govt. allocation
	Ads, pol. subs, priv subs
	Govt allocation
	Ads, pol subs, priv subs
	Ads, user fees



Week 4 – Accessibility of Media 
South park censorship with Mohammad: what type of media system allow this kind of censorship? – where is the line where creators use censorship and when does the network use it?  a mix of humour in censorship and also for protection of the network. 
Censorship started with William Hays in the 1920s. ‘the moon is blue’ was the first self-censored movie. 
Jack Valenti was president of the MPAA in 1966 – became “the man” who came to serve the interests of Hollywood filmmakers. Hollywood thought he was an insider from Washington so they trusted him. 
· But in the 1950s and 60s there was no real threat from the government to censor (except kiddie porn)
Why is accessibility an issue?
1. Types of media available and accessible – even if they’re available, they might not be accessible and vice versa 
2. Range of media content available and accessible 
3. How media choices and content available has an impact on audiences’ disposition to content
a. “The available media choices translate the cognitive and emotive presence and access the feelings, behaviours and content related to the access”.  the choices we have affect how we relate to the content (eg: if you have very little available, you might feel very strongly about what is available or what you don’t have access to). 
4. Wider issues of freedom, equality, democracy
Perspectives on accessibility - Access for whom?
· Access for suppliers (publishers, networks, telecommunications companies, internet providers)
· Access for consumers (citizens, audience, public, consumers, companies, organisations)
Access to what?
· Communications infrastructure (means, networks)
· Types of media (newspapers, radio, TV, internet…)
· Content, information
· Audiences
Again, this is all subject to regulation and policies! 
Four foci of access
1. Technical access – connections, infrastructure and networks
2. Competence for access – knowledge and skills (eg; the keyboard layout might even pose an issue!)
3. Access to plurality of content – distribution of diversity of information
4. Market access – supply of products and services by companies and conection to audiences 
Media accessibility and inequality
The concept of media access is highly related to issues of social in- and exclusion, social inequality and social justice.
The bottom line:
· Accessible media are characteristic of a society with a high degree of social inclusion of all groups and movements in society
· Limited access points towards social exclusion and inequality 
If you think about this in relation to the political system in which it’s embedded, this relates to the access (ie: the ability to express yourself through the media in a totalitarian / authoritarian state). 
Access and social stratification: a reminder
“System by which a society ranks categories of people in a hierarchy” (Macionis & Plummer, 2007)
· It’s important to connect what you learned in KCSS about social stratification! 
Four (five?!?) major systems of social stratification:
1) Socio-economic: based on labour, wealth, income
2) Ethnic: based on race, ethnicity, nationality
3) Gender: based on sex and sexual preference
4) Age
5) Health and disablement: related to a person’s body or mental capacity
Major forms: slavery, caste, estate, class. From closed systems to relatively open systems based on the unequal distribution on income, wealth and prestige. 
The Kuznets curve: technological progress will eventually moderate the intensity of social stratification.
The rise of technologies and social inequalities
But: 
· The specific forms that new technologies take, and therefore their social implications, are products of human design that reflect the interests of those who invest in them
· Technologies are continually reinvented by their users as well as their designers – we need to think about how this context is shaping the development
· It follows from the first two principles that technologies adapt to on-going social practices and concerns rather than” influencing” society as an external force
The right to media accessibility
United Nations Millennium Declaration (New York, 2000) – Under the chapter ‘Democracy, human rights and good governance’
· Article 25: “To ensure the freedom of the media to perform their essential role and the right of the public to have access to information”.
The right to internet access
World Summit on the Information Society (Geneva 2003 and Tunis 2005)
· Convention on internet governance and universal human rights, legally binding in international law, such as rights to freedom of expression, freedom of association and privacy
· Ensuring internet access is universal and affordable
· Measures to promote capacity building in “developing” countries on internet governance
Finland and Estonia enshrined internet access in law as a basic human right. 
BBC video: is the role of social media in the Tunisia protests underestimated?
· Internet finally filling its potential, giving repressed people a chance to fight back
· Gives groups outside the mainstream a voice
OR
· We should be very sceptical – a revolution is caused by many different causes
· The availability of internet is just one fact but we don’t know if it’s very important – revolution isn’t started by being ABLE to talk, there must be a reason to talk in the first place  people would have used other tools if the internet wasn’t available
Understanding the digital divide and e-clusion
· Divide between online / offline
· Emerged when analysts started to be concerned with the creation of a different type of inequality; “the spread of technology is creating a new divide between online and offline”
· Definitions vary in their focus
· Initially gap in ownership / access to computer
· Now encompasses gaps in internet access or even broadband network access
· Also highlights inequalities between groups of people in the ability to use information technology 
· Does technology reduce social inequalities? 
Defining the digital divide
Mehra (2004): Four major components that contribute to the digital divide:
1. Socioeconomic status
2. Income
3. Educational level
4. Race
Conclusion: “potential of the internet to improve everyday life for those on the margins of society and to achieve greater social equity and empowerment”
Pippa Norris’ Digital divide (2001):
Related to: civic engagement
Main findings: a multidimensional phenomenon encompassing three distinct aspects:
1) Global divide: the divergence of internet access between industrialised and developing societies (core vs periphery)
2) Social divide: the gap between information rich and poor in each nation (Income / SES. Generation, education, gender, race/ethnicity)
3) Democratic divide: the difference between those who do, and do note use digital resources to engage, mobilise and participate in public life. 
Change in internet use by age, 2000 – 2010: pew internet  this effects regulation!
Digital divide debate
[image: http://globlogization.wikistrat.com/storage/cyber.jpg?__SQUARESPACE_CACHEVERSION=1279828886937]Cyber optimists 
· Predict ‘normalisation’ of internet population
· Technological innovations, market competition, state initiatives
· Potential to revive mass political participation
Cyber sceptics
· Technology adapts to society not vice versa
· Predict ‘politics as usual’
Cyber pessimists 
· Predict global inequalities
· Greater social stratification
· Widens democratic gap 
Think about the issues: range of technology, political participation, range of inequalities 
Bridging the digital divide in the EU
· The gap isn’t huge but there is a clear differential in terms of gender in internet usage
Policies and processes supporting the spread the benefits of internet to all citizens
Europe’s Digital Agenda – EU policy framework to ‘maximise the benefits of the Digital Revolution for all (eg demographic ageing and the ‘silver economy’)
Dual aim: (1) Inclusive ICT and (2) use of ICT to promote wider inclusion objectives 
BBC: My web, My way – this website helps you change your PC settings to be able to easier access content online
Summary of key findings
1. Global inequalities
a. Substantial and growing
b. Reflects long-term North-South economic divisions
2. Social stratification
a. Widespread and unlikely to close in short-term
3. Democratic divide 
a. More level playing field for organisations / parties / groups
b. Activates the active
c. Challenge to understand new forms of organisation, mobilisation and communication
Food for thought
Rich media, poor democracy (Chesney, 2000)
· Journalism is a central problem  to have a democratic society you need good journalism 
· Accounting of people in power
· Diversity of opinion
· Fact checking
· Giving journalists the autonomy to make professional decision doesn’t work – they should be accountable! Otherwise stories become high in sensationalism and low in information (like we have in the US today). 
· When the mic is given to a democrat and a republican, they’re not doing their job to investigate and discover who is actually telling the truth! 
Comparing the countries
· High penetration of daily papers: Swede, China
· Medium penetration: USA, UK, France
· Low penetration: Mexico, Ghana, Lebanon
Single-copy sales and volume of daily national newspaper penetration depends on population numbers (especially of commuters). 
Week 5 – media content
What is content?
Almost impossible to define. Encompasses: Production – content – reception/effect
· Content is the complete quantitative and qualitative range of verbal and visual information distributed by the mass media (Shoemaker & Reese 1996)
· Quantitative: those attributes of media content that can be measured or counted (minutes, centimetres, words etc)
· Qualitative: the nature / character of the information communicated (good/bad, violent/non-violent, left/right etc)
Harold Laswell (1948) on content analysis: "Who says what, through which channel, to whom and with what effect?”
· Marshall McLuhan (1964): audiences often seek out media forms (the medium) more specifically that they seek out information (message) “…watching TV…”
Media content is a combination of form; the way in which the substance of a medium is presented and substance; the information contained within a medium.
Form and substance
Form
· Format (size)
· Amount of text / image / advertising
· Private / public ownership
· Scheduling / length etc.
Substance
· Sections / types of coverage
· Formats, programme types
· Genres
· Sex & Violence (?)
Why is content important?
Content follows access, it is the link between
1. Producers / distributors &
2. Consumers / audiences
The availability of content is dependent on the functioning of a market  Generally, market failure calls for regulation.
Video: Washington further de-regulated media ownership in the USA. 2 million people sent letters complaining. But FOX reported that a survey said the American people didn’t want this, they believed that the government should not tell companies what they can and cannot buy  content manipulated by FOX to suit their interests? 
Video discusses threats to media content
Influences on Content
· Concentration
· Deregulation
· Politicization / parallelism
· Censorship
Effects of content availability
· Less choice
· Entertainment i.s.o. opinion
· More the same
· Less diversity of views / tastes
Content is always regulated, restricted, censored, or stimulated, subsidized, monitored by media policy.
Three constants in Media Policy
Even though we live in a rapidly changing media landscape, there are still three cornerstones of (Western) media policy.
1. Freedom of communication
2. Media Access
3. Media Diversity
The concept and dimensions of media diversity
Three different types of diversity.
1) Social diversity - the variety of people in society’s political, sociocultural and socio-economic sphere.
2) Media diversity, i.e., the heterogeneity in the offering of media content in society.
3) Diversity of opinions in society. Roughly speaking, these three concepts relate to each other in a chain.
The diversity chain
First there is actual social diversity in society, next media diversity reflecting that social diversity, and subsequently opinion diversity is nurtured by media diversity. The diversity chain ends in democracy, the ultimate purpose that diversity supposedly is serving.
Media diversity = heterogeneity of media.
Napoli (1999) three different main dimensions:
1. source diversity: diversity in terms of media ownership and workforce. Cf. media concentration and media plurality.
2. content diversity: Media content can be diverse in different ways, e.g. program type, format, genre or demographics of programs.
3. exposure diversity: diversity in terms of audience reach. 
Also Denis McQuail (1992) content as sent and content as received  what is actually used???
Intra- and inter medium diversity - Within media markets we can either focus on:
1. intra medium diversity, diversity within a specific medium (e.g. the diversity of music on the radio)
2. inter media diversity, diversity between all media in that market. (e.g. the diversity of all music available in all media)
Intra and inter diversity are complementary and to a certain degree incompatible. The more intra-diverse media are, the less inter diverse they can be – and vice versa. (McQuail, 1992)
















European tradition of media diversity
Four empirical dimensions
1. Diversity of formats and issues, also in connection with the different functions media may perform (information, education, entertainment).
2. Diversity of content with the intent of media giving full information on events, opinions and groups in society.
3. Diversity of people and groups with the intention of giving access and media representation to all constituent groups in society.
4. Diversity in terms of geographical coverage and relevance (local, regional, national and international media content).
Measuring media diversity
Normative yardsticks to evaluate empirical media diversity:
1. Reflective diversity: the actual match between media users‘ preferences and the reflection of those preferences in media content. Reflective diversity is the extent to which existing population preferences are proportionally represented in the media.
2. Open diversity: the extent to which divergent preferences and opinions are equally (i.e., statistically uniformly) represented in the media. The objective of open diversity may be labeled as equal access for ideas to society's communications system.
Findings on media diversity
· Program supply is very diverse and meets media performance criteria of reflective and open diversity
· However, women, children, senior citizens and ethnic minorities are, generally speaking, underrepresented.
· Public channels have a lower reflective diversity
· Commercial channels have a higher reflective diversity: they are more successful in acquainting their audiences with different social groups.
· The preference of the public is for programs with and about their own group; i. e., young people select(foreign) programs with young people, not programs featuring over -50s; men do not watch programs in which women are well-represented.
· For non-fiction programs the composition of the audience (i. e., percentage of women) correlates with the gender of the presenters (i. e., percentage of women in the presenters’ team) as well as with the gender of the other actors figuring in the program (i.e., percentage of women in the items dealt with).
· i.o.w because of viewer’s preferences, the diversity as received is less than the diversity as sent.
Week 6
What makes news?
News is: “a form of knowledge situated midway between the informal and the experimental acquaintance with aspects of events and formal verifiable knowledge about those same events (Park 1940). 
· News is also what is fresh, unpublished, unusual and generally interesting (Randall, 2000)
· News is the delivery of information to mass audiences
· News is implicit and explicit evaluations of what society believes to be important / unimportant; dangerous / safe; wrong / right 
· Likened to the “standout” leaves in the media systems tree  news content makes a media system more visible because news reporting is the main source of information about national and international events
· Globalisation has touched on news as there have been fairly standardised news content on the worldwide scale (eg: bbc, CNN International, CCTV, Al Jazeera)
News and journalism
· Expectation that the reporting of contemporary events which comprise news is based on an orientation towards truthfulness, which in itself demands a respect for the truth
· Aspiration to truth = essential feature of news (Harrison, 2006)
· News reporting delivered by profit-making media tends to prioritise brief stories that capture the attention of the audience but does not do much to increase the understanding of the audience  does not have a strong organisational mission of serving the public
· News reporting delivered by public-service media provides the public with information in longer stories  perceived to meet public needs
Impact of news reporting on audience perceptions
1) Daily basic decision making – eg: plans may be cancelled due to weather forecast
2) News affects peoples mind-sets as they experience nonnews events in life – eg: people may guard themselves against rapists if they hear they’re in the area 
3) Government officials who read about other countries in a newspaper may pursue policies designed to address issues that were raised by that news story
4) Personnel in decision-making positions at news organisations may decide to cover an event mainly because other news organisations are covering the event
We will start with a normative discussion about what news should be, then go onto what news really is. 
· News: an orientation towards truth through truthful accounts of contemporary events
· News reporting: the delivery of new information to mass audiences - hard news, breaking news soft news, feature news, human interest news, entertainment news, business news, medical news, education news, technology news, sports news, culture news, travel news etc.
· News Journalism: has a disposition towards (1) truthfulness and (2) interest in and account of contemporary events
· Core values of news and journalism: Accuracy, sincerity, location space / place (here), Contemporaneousness time (now)
Role of news journalism in society:
· Freedom of expression
· Individual and collective responsibility of the journalist and the journalism profession
· Plurality and diversity of access and representation
· Fast and reliable information
News journalism practice:
· Impartial, balanced, accurate and fair news
· Law, regulations, codes of practice
· Journalistic determination of interest / importance leading to different types of articles  

Ways news is constructed
Bias vs objectivity in news reporting  
The degree to which news content is objective or bias  there is no such thing as truly objective news
· News reporting always presents a particular viewpoint that is situated within the cultural, political, and economic contexts of the country in which it operates
At the core of this dimension: the degree to which a news organisation is independent from outside financial or political influences on the content – must they rely on other organisations for financing? Must they generate profit? Is there a governing document asserting its autonomy? 
The degree to which news content is biased (but leaves the impression that it is objective) is measured by the amount of time or space devoted to the following: 
1. Commentary: how effectively the issue is editorialised  do reports appraise what is right / wrong?
2. Advocacy Journalism: reporting that advocates a policy, position, belief or action
3. Meta messages: slogans, promotions, titles of programs and publications, word choices and imagery that indicate whether the news organisation perceives of its news reporting as having either a mission of objectivity or a mission that follows a bias
4. Balance: Providing opposing viewpoints within a story, either between two stories that are juxtaposed or across stories appearing on successive days

Entertainment vs Serious News Reporting
The rise of news as entertainment is related to the proliferation of cable and satellite tv channels & websites  intensely competing for audiences! Results  reporting is constantly in “breaking news” mode (news is presented as urgent and developing). 
Ways to identify predominantly entertaining or serious news:
1. People: Entertainment covers celebs, scandals in the private lives of public figures; Serious news covers politicians and ordinary people involved in events that are important to the general population
2. Priority: Entertainment: dramatic or horrifying news (murders, sex scandals) at the front (biggest link, first story, front page, constant overall theme etc); Serious: news is presented in order of priority and proportion according to its impact on peoples lives
3. Special Effects: Entertainment: eye-catching and ear-catching special effects in photographs, graphics, stage sets  emphasis on delivery; Serious: downplays special effects  emphasis on news itself
Depth vs Brevity in news reporting
Brief news reports can be thought of as superficial “headline” reporting, whereas in-depth news reports can be thought of as more substantial and therefore more meaningful. Longer news reports have more depth.
Indicators:
1. Length: The time length of a story on radio and TV
2. Space: The amount of space on a website or newspaper
3. Companion reports: Multiple reports in a single newspaper, website radio or tv newscast that address the newsworthy event
4. Serialising: includes more than one story on a news event on successive days
Objectivity as a ‘strategic ritual’ 
Strategic ritual for ‘proof that [news reporters] have distinguished between what they think and what they report – a separation of opinion and position 
To ‘minimise the risks imposed by deadlines, libel suits and superiors’ reprimands’
When factual accuracy cannot be verified, the following strategic procedures may be adopted:
1. Presentation of conflicting possibilities
2. Supporting evidence
3. Judicious use of quotation marks as signalling device for another persons opinion
4. Structuring information ….. FFFUUUUU  see slides
Views on bias
A consistent tendency to depart from the straight path of objective truth by deviating either to left or right. In news and information it refers to a systematic tendency to favour (in outcome) one side or position over another. 
Typology of news bias
	
	Open
	Hidden

	Intended
	Partisanship
	Propaganda

	Unintended
	Unwitting bias
	Ideology – can be uncovered through discourse and content analysis 


This type of typology might be useful to find out about how bias is open or hidden.
Bennett (2008) News the politics of illusion has other views on bias: 
· Personalisation: downplay big social, economic political picture, emphasising human trials, tragedies, triumphs
· Dramatization: emphasising crisis over continuity, the present over future and past, downplaying larger significance
· Fragmentation: isolating stories from each other and from their wider context
· Authority-disorder: shift towards news challenging authority and its ability to restore chaotic situations 
News and media systems
Rather than taking a normative stance about what journalism should be (normative) we need to think about what journalism is and why, following an empirical approach (H&M 2004).
· Comparative perspective can help uncover key concepts, and the influence of news and journalism… 
“Understanding news media calls for an understanding of the nature of the state, the system of political parties, the patterns of relations between economic and political interests and the development of civil society, among other elements of social structure”. 
Looking back at lecture 2, on philosophies of media systems  4 dimensions along which media systems vary:
1) Development of media markets
2) Political parallelism
3) Development of journalistic professionalism
4) The degree and nature of the state intervention in the media system
Comparing media systems
Liberal model: (Britain, USA, Canada, Ireland)
· Relative dominant market mechanisms and commercial media 
· Democratic corporatist model (Austria, Belgium, Denmark, Finland, Germany, Netherlands Norway, Sweden, Switzerland)
Polarized pluralist model 
· Characterised by the integration of media into party politics, weaker historical development of commercial media and strong role of the state (France, Greece, Italy, Portugal, Spain)
Political Parallelism 
Mainly refers to:
· Extent to which content reflects political orientation
· It can also be looked at from historical connections between media and political parties
· Manifests itself strongly where there is alignment between political parties and news organisations
· Partisanship of media audience – ie: political preference will direct people to certain media outlets and not others 
· Related to the manner in which media systems handle diversity of political loyalties and orientations, referred to as ‘internal’ and ‘external pluralism’ 
Internal / external pluralism
Internal pluralism: Pluralism achieved with each individual media outlet or organisation
· Media organisations which avoid institutional ties to political groups and attempt neutrality and balance in their content
· Generally associated to low levels of political parallelism (H&M, 2004)  Liberal model! 
External pluralism: Pluralism achieved at the level of the media system as a whole, through the existence of a range of media outlets or organisations reflecting the points of view of different groups or tendencies in society
· Systems characterised by high external pluralism will be considered to have high political parallelism (H&M 2004)  - democratic corporatist; Mediterranean or Polarised Pluralist model  very much a feature of the European media systems
Models of relation of public broadcasters to political bodies
1) Government model – public broadcasting directly controlled by government or political majority 
2) Professional Model – run by broadcasting professionals, isolated from political control
3) Parliamentary or proportional representation – control of public broadcasting is divided amongst political parties (eg: Italy in 1980s where the public broadcaster had 3 channels that were split along political lines: Christian democratic, secular, and left-wing communist channel) 
4) Civic or corporatist model – refers to situation where political parties or other socially relevant groups (ie: trade unions, religious associations) will also exert some kind of influence over the broadcasting 
Comparative summary
Bias vs objectivity
· France: Bias gravitate towards promoting culture and French national interest
· Sweden: Bias to Scandinavia, welfare state, international humanitarian crises
· UK: individual positions of advocacy by individual media organisations
· USA: criticising communism and socialism, promoting USA as idea political and economic system
· Mexico: individual reporter perspectives, losing patience with conflicts between federal govt and country
· China: supporting govt policies and party leader opinions, promoting Chinese culture, criticising negative aspects of capitalism & Western influences
· Ghana: criticising past dictatorships
· Lebanon: fragmented political orientations related to financial backers of news outlets
Serious vs Entertainment
· France: no national entertainment tabloids, a national satirical newspaper using cartoons, national communist newspaper
· Sweden: serious broadsheets and sensationalist serious tabloids
· UK: national newspapers divided equally between serious and sensationalist - 2 focus on sexual indiscretion and outrage
· USA: Serious press
· Mexico: national broadsheets and tabloids, sensational tabloids - focus on bodily harm & sports
· China & Lebanon: serious national broadsheets but china also has entertainment-oriented tabloids
· Ghana: 2 serious national broadsheets, serveral serious national tabloids
Depth vs Berevity
· France: newspapers = in-depth, radio = in-depth, tv = breadth
· Sweden: newspapers= in-depth (political), radio = in-depth (nature, environmental), TV = in-depth (humanitarian)
· UK: all 3 are in-depth, especially about world affairs
· USA: newspapers (business/consumer), radio & TV are broad
· China: tabloids have more depth than govt. broadsheets because of the sensationalist component, radio & tv (domestic political news, world news related to China’s economic growth)
· Ghana: newspapers (limited depth about politics), radio (world affairs), TV (any current news)
· Lebanon: newspapers (local and Arab political and economic issues) Radio & TV (political commentaries, especially related to issues involving Arab affairs)
Week 7 – Imports, exports 
Cultural globalisation
· Refers to the transmission or diffusion across nation borders of various forms of media and the arts
· Not a homogenized global culture but a complex and diverse phenomenon consisting of global cultures, originating in many different nations and regions – ie; Bollywood, nollywood, hollywood
· Reflecting a polycentric geography of centres of production and distribution
· Involves transmission of symbols, meanings, beliefs and values
· Constructs and deconstructs social identities and social relations – raising important and controversial issues concerning its effects on national and local cultures and their responses to it
McKenzie’s Tyopology of Countries – likened to the standout leaves in the ‘media tree’
Ethnocentric
· Low level of imports / ‘closed’ media system
· Parochialism
· Cultural myopia?
Exocentric
· High level of imports / open media system
· Global perspective but susceptible to cultural imperialism
Worldcentric
· High level of imports and exports / open media system
· Global perspective while preserving own cultural specificity 
Learn table 11.1 from McKenzie – photocopy and study all comparative summary tables!
Cross/national variations in receptivity to foreign cultural products
Elements that can help explain cross/national variations in receptivity of foreign cultural products:
Size: smaller countries – other things being equal – are more internationally oriented than larger countries
Why does size matter?
1. Availability: in smaller countries many products simply not available
2. Degree of social involvement: Blau’s theorem: Exchanges between groups / countries have more significance for the smaller group / countries involved
a. Blau’s theorem: Transnational exchanges have more significance for the smaller countries involved – eg: if 100,000 telephone calls are made between different people in country A (pop. 100 mil) and country B (Pop. 1 mil), 0.1% of the population will be involved in these calls in country A but 10% in country B
3. Price of cultural goods: Small home market do not allow for economies of scale
4. Cultural pliability of smaller countries? – eg: NL, despite its small size is more into keeping up with international trends 
Centrality: The more central the position of a country’s cultural production, the less oriented it is towards foreign products and producers. eg: in science, centrality can be measured in scientific articles by looking at the number of times that author is being cited in the scientific community – thus u can identify the centrality of that particular author.
Import and export graphs on slides 13 / 14 / 15 / 16. – slide 14: UNESCO uses a wide definition!
Economic Development Developing countries have remained highly dependent on foreign cultural imports and their role as exporters is still small due to:
· Lack of technological resources
· Lack of qualified media workers
· Lack of investment capital
· Political instability
· High rates of reading and electronic media illiteracy 
Factors influencing cultural exchanges between particular countries
1. Language
2. Geographic proximity
3. Cultural proximity
4. Trade
5. Military cooperation / conflict
6. Religion 
7. Cultural / historical ties – (1) shared colonial past and (2) emigration from one country to another 

Theoretical models of Cultural Globalisation
	Model
	Process of cultural transmission
	Principal actors, sites
	Possible consequences

	Cultural / Media imperialism
	Centre-periphery – significant influence of values / beliefs / knowledge
	Global media conglomerates
	Homogenisation of culture

	Cultural flows / networks
	Two-way flows & the creation of new cultural products as a result of these exchanges
	Regional and national conglomerates and corporations
	Hybridisation of culture – this model is more empowering to the cultural imperialist 

	Reception theory
	Shift away from producers  audiences 
Centre-periphery; multidirectional
	Audiences, publics, cultural entrepreneurs, gatekeepers
	Negotiation, resistance 

	Cultural Policy Strategies
	Framing of national cultures
	Global cities, museums, heritage sites, media ministries of culture and trade
	Competition, negotiation 




National and local policies / strategies toward cultural globalisation
· Cultural policy is a political instrument that countries use in an attempt to control the types of channels and types of content that enter and leave their territory
· Responding adequately to the pressures of cultural globalisation is of vital importance for the future of a country’s culture 
· Developing and protecting international markets and venues for the country’s international exports
· Creating and maintaining international images of the country / region / city eg: television without borders directive assignment!! Measure to control, preserve and remote cultural production in relation to external influences!
Strategies
· Preserving and protecting national and local cultures 
· Resisting global culture – (1) taxes, tariffs, import quota and (2) subsidies of domestic producers and industries
· Globalising national or local cultures
· Transformation of cultural sites (reframing)
· Retooling, disney-fication, upscaling
· Recreating national cultural items of global export
· Negotiated modification, global localisation or glocalisation – making it more appealing to a global audience, or reformulate national products to make it more globally appealing for export
Examples of cross-national research on TV programmes
1. Liebes and Livingstone (1998) ‘European soap operas’ – are soap operas simply an imported American genre?
Three models of soap operas: dynastic (dynasty, Dallas etc), community (coronation street, East enders), dyadic (Bold and the Beautiful, As the World Turns)
Compared on the basis of how they deal with different aspects within the plots:
· Power structure
· Social loci
· Gender relations
Choice of model dependent on cultural settings in which it is produced 
In public service TV, the main debate is about if the issues shown effect people. Authors suggest that we are moving towards the type of community environment (or the Dynasty environment) is gradually fading, and moving towards dyadic soap which is conflict between characters (more 1v1, individualistic) rather than sense of family / community. 
2. Bielby and Harrington (2004) ‘Managing culture matters’ – exploring the global market for exported TV programmes and the influence of the elements which are brought out in these transactions
This article is looking at programmes like “who wants to be a millionaire” (WWTBAM) and why & how it’s being adapted to other countries  some programmes don’t work in some countries but work well in others. So, what elements are significant when buying and selling products across countries:
1) Genre specification – what producers use to market and distribute TV series globally ie: sitcom, comedy, drama etc
2) Aesthetic elements – refers to the features / characteristics of a product eg: in WWTBAM, the lighting, set design, how to connect to the audience 
Article concludes with some elements: a standard format is applied not just uniformly but there are variations that take into account local sensitivities (topics and aesthetic references). Also point out that often these changes occur in rather a subtle way. 
International markets for exported TV (micro scale)
· Genre is not a static label, but negotiated in the process of international syndication
· Subjective categories of critical evaluation based on judgements of quality, authenticity and emotional resonance play a role
· Understandings about the cultural subject to negotiation
Week 8 - Audiences in Media Systems & Conclusions 
The concept of audience
Often a term that is not very well defined. Broadly put: “receivers of media messages”. The word is applied to an increasingly diverse and complex reality, open to alternative and competing theoretical formulations. 
Media audience is a construct: an artificial concept that describes the common denominators of individuals interacting with media.
· Allor (1988): “the audience exists nowhere; it just inhabits no real space, only positions within analytic discourses” – this is what it means that it is simply a construct. 
The audience as the “media market”
Eg: media consumption vs reception – are they consumers or receptors of media? – this is a pragmatic (cold) way to look at it. The only focus when we talk about the audience as a media market is the interaction between the consumer and producer. 
· Members are an aggregate of individual consumers: eg- segments, types, categories
· Boundaries are based mainly on economic criteria ie: income, spending power
· Members are unrelated – may have things in common but are not related
· Members have no shared identity
· The formation is temporary
Approaches in studying audiences
Divisions along two axes:
1) Quantitative vs qualitative:
a. Demographic information about media use and habits vs descriptive information on media interactions and interpretations
2) Media industry goals vs the voice of the audience / public goals
a. Audience control vs audience autonomy 
Main goals of audience research - Most audience research is done from an economic perspective! 
· Accounting for sales (who is buying your product?  counting audiences so we know who we are selling to – this is the most general goal)
· Measuring actual and potential reach for purposes of advertising – to sell audiences to advertisers!
· Manipulating and channelling audience choice and behaviour – if u know their behaviour, u can try to channel their consumption in a certain way! Ie: programming stuff in a certain sequence!
· Looking for audience market opportunities – think about what else you can offer this audience
· Product testing and improving communication effectiveness 
· Meeting responsibilities to serve an audience – a lot of public service broadcasting does this
· Evaluating media performance – eg: to test harmful effects  what is the effect of a certain ad?
Traditions in audience research
1. Structural tradition of audience measurement: the most basic  to serve industry goals
2. Behaviourist tradition of media effects and uses: from passive to active audiences
3. Cultural tradition and reception analysis: audiences as interpretive communities  audiences are active interpreters of media messages – they DO something with the media!
	
	Structural
	Behavioural
	Cultural

	Main aims
	Describe composition, enumerate, relate to society
	Explain and predict choices, reactions, effects
	Understanding meaning of content received and of use in context

	Main data
	Social-demographic, media and time use
	Motives, acts of choice, reactions
	Perceptions of meaning re: social and cultural context

	Main methods
	Survey and statistical analysis
	Survey, experiment, mental measurement
	Ethnographic, qualitative



Types of audiences
· Audiences can originate in society or in media and their contents – are they groups in society constructed by media industries? Or is there an aspect in which people themselves construct ourselves as a group/audience?
· The conception of the audience which proposes society as the source focuses on the receiver of the mass mediated message, and is divided into the social group, understood as the general public, and the gratification set which is based on personal need and desire
· In considering the media as the source responsible for audience 
A typology of mass media audience formation
	Level
	Source

	
	Society
	Media

	Macro
	Social group or public
	Medium audience

	Micro
	Gratification set
	Channel or content audience



Society as source
1. Audience as a group or public
· Media responding to the general need of a pre-existing group or public, such as a local community, or a class. Group membership precedes media use (eg the elderly)
2. The gratification set as audience
· Audiences form and reform on the basis of media-related interests, needs or preferences  taste cultures – taste is autonomous for media use (in music: audience that gathers around a certain genre, in tv; soap operas)
3. The medium audience
· Audience identified by a particular type of medium, the tv or film audience, fiction readers
4. Audience as defined by channel or content
· Audiences of a particular film, book, tv-show or newspaper. Includes fans.
Comparative research on audiences 
Inherently, all audience research is somehow comparative. But few are INTERNATIONALLY comparative. 
Most countries have their own traditions, embedded within national histories of media and media research (ie: research categories can be from ages 12 – 18, or 12 – 21  it’s not standardised which is what makes international comparison difficult!)
Conclusions
Although we are witnessing an erosion of the idea of mass media audiences, the overall media audience has not yet changed fundamentally. Eg: the traditional mass appeal of TV. 
Industry is also quite traditional and conservative
Overall conclusions for exam
1. Focus on McKenzie and comparative findings 
2. Concluding chapter is important, pay attention to the primer questions!  they are clues how to study it.
3. When we study media as a system consisting of interrelated elements, we are able to see processes and influences on content that otherwise might not be very apparent. […] How elements have a direct relationship with each other, and how they have greater impact in some countries that in others […] how these elements work together to produce different kinds of media content  this is how we should study!
Globalisation as a main force shaping media systems 
· Globalisation is a business initiated [economic] activity  seeking to enhance audiences 
· Increasing interconnectedness – shows that countries are somehow connected in a global system
· Chiefly driven by media conglomerates (Viacom, universal, Bertelsmann, time-warner, Disney etc)
· Producing both standardised (homogenised) as well as idiosyncratic (adapted) content. 
Attributes of McKenzie’s media systems
· Each chapter has a focus on one particular element; make sure you understand McK’s conceptualisation / categorisation of these elements 
· The goal is that you have the knowledge of the comparative characteristics of the media systems in the book  what stands out in a particular country? (what is peculiar / typical) 
· Study each country by focusing on its unique characteristics
France
· strong importance of the state on media marketplace
· state as regulator and competitor
· state active in promoting culture and pluralism  quotas for language and culture
· extensive global media reach (eg: former colonies)
Sweden
· limited marketplace, strong regulation
· active state for pluralism, protection, open access  newspaper funding
· PSBS is “de-commodified” 
UK
· Strong regulation of media marketplace
· Public service obligations for public AND commercial broadcasters  competition
· Extensive global reach, media exporter
USA
· Highly commercial
· Profit driven, competitive
· Reluctant government, restrictive in unsuited content
· Advertising is omnipresent, influence on content
· Huge global reach, most prolific exporter of media otulets and content and spec. scripted entertainment but also format importer (especially UK formats)
Mexico
· Primarily commercial marketplace, strong govt. presence  information
· Developing country with well developed media system
· Telenovella as a typical genre  very important export product
China
· Govt controls all operations on marketplace  limited access
· Censorship on govt criticism and improper content
· Increasing commercialisation  advertising
· Large potential audience, many interests from media conglomerates 
Main issues in media systems
The relation between public and private media within systems:
· News primarily private, internet private, broadcasting mixed
· Tensions between audience taste and broader societal norms and values: public goods?
· Discussions on mixing public and private goals
· Proliferation of content on internet, what should be aspects of public service? – to what extent is a public good and what is a private good? Should there be aspects of public service on the internet? 
News reporting as a product, public service or propaganda:
1. News is embedded within institutional, national and cultural contexts
2. News as product is aimed at entertainment and large audience, less news value
3. News as public service is paternalistic and lacks audience interest
4. News as propaganda offers state interpretations of reality
News reporting serves larger economic and political motives and needs continuous criticism 
The issue of morality in media
· The degree to which issues of profanity and explicit content are deemed important is highly embedded within cultural contexts
· Increasingly globalised access to media content lifts this discussion to a global scale – what can we do? Make restrictions in our own system for morality issues
The debate on the impact of media violence (related to the former!)
· Varying degree of the functionalist and/or gratuitous nature of the use and depiction of violence in both news and fiction – big diff in media systems of the degree of use of violence and the acceptance of violence (ie: in the US, its more accepted, in EU, theres more restriction)
· Again, embedded in cultural differences 
Notes on additional literature 
· Hardy is an important text, focus on his concepts, traditions and paradigms of research – deepens the way McKenzie talks about media systems
· Becker & Vlad: focus on research traditions and current approaches to press freedom
· Fuchs & Horak: focus on global digital divide concerning Africa, examples and possible solutions
· Esser: focus on tabloidization and how it can be empirically analysed 
· Curran et. Al.: implications of the movement towards entertainment-centered, market-driven media by comparing four countries with different media systems 
Study the book, notes and additional articles
Try to identify main concepts, theories, arguments, findings
Comparative summaries
Media regulation
	
	Govt. bodies
	Media content regulated
	Priority content areas
	Enforcement options

	France
	CSA
	Radio, TV
	Political pluralism
Television advertising
Protection of minors
Protection of French Language
	Fines, acknowledgement of non-compliance

	Sweden
	Radio & TV Authority
	Radio, TV
	Advertising to children
Drugs & Alcohol
Violence
	Forced broadcast of findings
Fines for advertising violations

	UK
	OfCom
	Radio, TV
	Children
TV advertising
Taste and Decency
Production quotas
	Fines, forced broadcast of apology
License revocation

	USA
	FCC
	Radio, TV
	Indecency
Advertising by non-commercial broadcasters
Children
	Fines
License revocation

	Mexico
	Ministry of Interior
Ministry of transport and comm.
	Radio (interior)
TV (Transport & Comm)
	Advertising by questionable TV programming 
Criticism of government institutions 
	Fines
License revocation

	China
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HE'S GONE: Jerry Garcia Dead at 53
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