Week 1
New media technologies: “on the one hand, they hold the promise of a bright, abundant future (utopian view); on the other is the threat of increased surveillance, even greater monopoly over resources, and greater control over our political selves – our citizenship (dystopian view)” 
· Talkies killed silent movies
· Radio killed the piano player as home entertainment
· Television slowly killed the illustrated newspaper, most of the general interest magazines and most of the comic book industry
From broadcast to narrowcast: television? Newspapers? Radio?  now television is looking to target very specific micro-audiences (ie: cable channels have very specific targets – an entire channel dedicated to kittens?). 
Keep in mind the idea: technology alone does not determine the shape of the future.
Key themes
1. The concept of narrowcasting – the age of mass broadcasting is perhaps coming to an end
2. The issue of technological convergence: the coming together of telecommunications, computing and broadcasting – eg: CNN is no longer “just” a newspaper – websites, TV channels etc 
3. Technological determinism: technology develops as the sole result of an internal dynamic and then, unmediated by any other influence, moulds society to fit its patterns
4. Social determinism: technologies are neutral tools and… non-technological forces such as social class, political power, or even individual personalities have an independent effect on how they are designed and controlled. 
Week 2 – historical progression
Historical development: print media
“It is highly unlikely that human society would be as advanced as it is today if printing had not been invented” (p. 79)
“Here is the living disproof of the old adage that nothing is as dead as yesterday’s newspaper… this is what really happened, reported by a free press to a free people. It is the raw material of history; it is the story of our own times.” - preface to a history of the NYT, 1951 – when we analyse what’s happening in history we must acknowledge that newspapers were once the one place that people go to for current events  super mega vital!
Major historical figures:
· Johann Gutenberg – invented the printing press!
· Lord Northcliffe – from the UK, also known as Alfred Harmsworth and he was one of the first “Press Barons”. He was more interested in the concept of the mass audience. Early on there was this idea that newspapers were for the elite – small intelligent group of people to discuss things intelligently. But Northcliffe wanted to reach as many people as possible with his newspaper. He was also the first person to certify circulation numbers and fix advertising rates according to the number of readers. 
· William Randolph Hearst – From the US, owns the New York Journal. Also a “Press Baron” and was interested in getting as many readers as possible
· Rupert Murdoch – Australian but now with a global media empire. It’s incredible how many news organisations he owns (incl. Sky TV, DirecTV, Fox etc). 
History of Print media in the UK
Developments in the economic organisation of the press: the rise of advertising and the development of newspaper chains (Eg: Lord Northcliffe). He had the following papers:
· The daily mail, answers, London evening News, Edinburgh Daily Record, Sunday Dispatch, Daily Mirror, Observer, The Sunday Times
He wanted to make the content shorter, simpler, more readable to reach mass audiences  dumbed down the content! He also invented the “banner headline” – this is to get as many peoples attention as possible. He did NOT focus on “hard news” (ie: foreign affairs), a lot of space was dedicated to sports and human interest stories. Was also the first person to come up with the “womens” section (ie: with fashion and cookware). Furthermore, he was very interested in inventions and liked to promote them in his paper (eg: the telephone, photography, motorcycles, cars etc). In fact, he was so into cars that he did not want the publishers to report on automobile accidents as not to hurt enthusiasm for the car. This is an example of how newspaper content can influence people  take opinions on cars of those exposed to news about accidents vs those who didn’t. 
“News is what somebody somewhere wants to suppress; all the rest is advertising” – Lord Northcliffe
Developments in popular journalism
· Mass appeal!  Yellow journalism / the tabloids vs the broadsheet
This was very popular in the US who wanted to get the most readers for their paper: a battle for circulation. This led to “yellow journalism” – instead of looking at legit news and downplays it and uses eyecatching headlines to sell more papers  a lot of exaggeration of news events (eg: Hillary Clinton Adopts Alien Baby). Also they don’t talk about where they heard the news from, no sources etc. 
Broadsheets: these are what you would consider as “real” papers – they are more serious, the raw story of our times, a newspaper of record (provides a record of what has happened in society)  we trust the news in these papers more. The size is deliberate so the stories can be longer so they can go more in-depth. You can learn more info about something than if you picked up a tabloid. 
Critiques 
· (US Based) – many people have access to the news and the early press barons wanted a lot of people to get the news but we can see particularly in the US, how this led to the race to the bottom (of sensationalist news stories)  they don’t appeal to them as citizens who want to know more about the world, but instead to their response to eye-catching headlines. 
· The Brass Check (Upton Sinclair’s view of American journalism)
· Citizen Kane (Orson Wells) – about W. R. Hearst, he was betrayed  not happy. Kane was a hero, a lover a great citizen or simply a columnist… differing opinions. Enquirer = the new york journal. Kane was expelled from many colleges – saw himself as 2 people: a scoundrel billionaire who owns many shares but also / publisher of the NYJ and wanted to give the citizens what he thought they needed – the interests of the underprivileged. Published news that Cuba attacked a warship (but it was just an explosion) but changed public opinion and got the public urging action against the Spanish so that showed the influence that he can have. People thought he was either a hero or a warmonger or whatever. 
By the beginning of the 20th century, the main characteristics of the modern press had been established:
· The relationship between media and public opinion (eg: Spanish war)
· The power of the media to influence policy-making (eg: again with the Hearst example, the public opinion forcing the government to act)
· The links between the press and commercial concerns (eg: let’s find out how many people are reading our paper so we can sell advertising revenue. What if that hadn’t happened? It would not have been as popular perhaps)
· The role of media owners whose power was seen to derive from a concentration of ownership of many media outlets – this is currently a big deal (and has been for a while) but historically this has always been the case. There was always a concentration of ownership, a small number of individuals, never one owner in each city / state / county etc. 
Our current climate
· The number of daily newspapers is down; baby-boomers are the last great newspaper-reading generation
· Can newspapers compete with broadcasting and the internet as a medium for the delivery of news and information? – PEW recently made a survey called the “state of the media” which found that the internet has now surpassed any form of print where people get their news  most people get their news online and not from print. One reason they think this happened is because of the invention of the mobile device.
Historical Development – Film
“The reproduction of images, first on paper, then on film and now in digital form, has defined mass communication almost as much as the invention fo the printing press” (p. 104) – eg: if the headline of Clinton with an Alien baby didn’t catch you, perhaps the picture did
Illustrated London News: worlds first illustrated weekly newspaper (1842) – noticed that papers sold MUCH more with images in them. 
Case study: celebrity photography
· Celebrity boom built on human curiosity  getting to see images of them going about their everyday lives, for some reason this really calls people. These magazines who focus on celebrities have been around for ages. 
· The superficial: a blog that provides outrageous commentary on celebrities, what they wear, what they say and do 
· Celebrity baby blog: acquired by People magazine
· Should the freedom of the press help William and his family? – ie: Crown prince has duties as well as privileges (picture implies privacy is taken advantage of)
Case study: Americanization
· The star system: this was a Hollywood invention – stems from the fascination of film starts. We see them on the screen and want to know more about them as people. It makes the stars wish to present themselves in a certain way. Eg: 
· George Clooney – people used to approach him on the street and asked him for medical advice. The idea of a star was promoted by Hollywood and we can see how Hollywood was so popular. 
· They said this chick was in a streetcar accident that happened a few days before the release of her film, when the premier came along they then released a statement saying this terrible, vicious rumor that was going on and wanted to discredit it
· The “Big Five” and “block-booking”: speaking in economic terms, using things that will sell etc.
· International dominance of American film: production values, escapism, the coming of sound – the focus on production values like with Avatar  this has been the case of Hollywood from the beginning. 
· You have to think about the complexity of American society. Film HAD to cater to a broader audience as America is made up of many different immigrants to begin with. 
· Concerns about Hollywood’s treatment of moral issues and focus on advertisements – is it ok if the masses are drawn to this? 
Like with the press, there was worry about the social / political influence of film and this worry led to attempts to control or censor content  Current US rating system: focus on the children and make sure they don’t see age-inappropriate content.
Case study: integration, censorship and control
· Film: a force for cultural integration
· Film exposes immigrants to Dutch liberalism. If you can’t tolerate gay lifestyle, public nudity, you can’t come (Naar Nederland).
· Films were used to show what American society is all about. Gets newly arrived immigrants to be aware of what to expect from a country. 
Week 3
Radio
Radio broadcasting was first for people driving boats so they could navigate and stuff! Whoaaaaa
Institutional models: the commercial model
· US: commercial groups saw radio broadcasting as a means of making profit
· Networks relied financially on time sold to advertisers
· There was very little regulation [in the US] with this commercial model
· Consumer culture was strong
· “factors such as the relative power of commercial interests during the early decades of radio development, the strength of American consumer culture, and public reluctance to support high levels of government intervention were important in favouring a commercial model”
Institutional models: The public service broadcasting model
· UK: financing came from royalties from wireless sets and broadcast licenses 
· EG: BBC license fee, but they do have advertisements but ppl complained
· The BBC emerged as a monopoly, publicly funded, not dependent on advertising
· “broadcasting carried with it a high moral responsibility… the BBC should lead and shape rather than follow public taste, should have a strong educative function”
Case study: Chavez live radio show 
· At the time this was a super big deal because there was a chance for people to listen to the president from their own homes. eg: Roosovelt is talking live to audiences who were sitting together – with newspapers there was a delay. 
· Chaves has his own radio show called “Alo Presidente” and talks to his audience directly. 
Changes in Radio
US:
· Change from family listening to individual listening
· Success of National Public Radio (NPR) stemmed from discontent with increased commercialism (political ideology: talk shows vs NPR) 
· Interestingly, NPR did enjoy some success but it’s known to be right-wing
· Audience fragmentation – capture of more specialised audiences 
· “A common feature of (radio’s) adjustment to the television age was the attempt to capture specialised audiences, having relinqu9ished to television the role of providing entertainment and information to a mass audience 
Podcasting: a digital audio technology that enables listeners to download material from the internet for time-shift listening using a digital media player. Also possible with video
· Podcasting is just one cultural form of digital radio
· They can be free to the viewers and they may not have to listen to commercials
· They are automatically updated, they don’t have to seek for information
· It’s portable so not only are u not required to be attached to a radio but you can use your digital media player 
Broadcast media  Television
[image: http://gadgetress.freedomblogging.com/files/2008/11/vizio_eco_tv_320_450.jpg]“Before WWII the media – movies, mass-circulation newspapers and magazines, national radio – had been forces for cultural integration. Now they were increasingly involved in a process of cultural segregation, with different groups of the population receiving different media content “
US commercial TV similar to radio
· Broadcasting systems privately owned
· Funded through advertising sales
· Very little government regulation 
· Network affiliation (eg: CBC, NBC, MSNBC)
· Reliance on audience ratings (ie: Nielsen ratings) – this determines if the show makes it or not. It’s not about education or quality programming, it’s just about numbers. Found thru surveys (ie: viewer diary), set meters etc. 
The US and public service proadcasting
· PBS: an alternative to commercial television since there was some frustration about the commercial system
· Some people were concerned about the content of the programming
UK: The BBC and ITV
· Broadcasting as a public service (Sir John Reith)
· Both benefited from competition
· Election campaigns: differing coverage between networks (BBC and ITV). – but both parties got equal time!
·  The difference between BBC and ITV there was heavy regulation on ITV [from 1954] but the government heavily regulated it with advertising minutes etc. people thought it would promote competition and benefit from competition so they thought they’d strive to make their programming better since they were in competition. 
“There is no doubt that television exists in, for, and of the market: commercial ‘breaks’ in programming of up to nine minutes; promos and trailers for upcoming programs interrupting dramatic moments; and the endless ‘brought to you by’ and ‘proudly sponsored’ tags that intrude over the end of programs and credits” (Wayne, 2003 as cited by H&H).
Triumph of commercialism? (US)
· Ratings increase in importance; now more related to user demographics – you’re not watching something that was made creatively for creative expression, it was made to target YOU – that is the purpose of the creation of the show. The idea is that the ratings are crucial for success. 
· Issues with the Public Broadcasting Service (PBS) – politically, there has been distaste for PBS, accused them of being “a hotbed of left-wing ideology”. 
· Networks faced an interesting reliance on advertisers (more advertising time; blurring lines between commercials and programs) 
· This battle is still raging today to the point where PBS is teetering on the brink
Triumph of Commercialism? (UK)
· Introduction of Channel 4 
· Increasing production costs 
· BBC’s “left-wing bias” – became “a distinctively English mix of gardening, cooking, quiz shows, home improvement and low-end comedy, interspersed with nostalgic recollections from its better days”. 
· Do we need these pillars of education or is it okay to just entertain people?
Questions about the impact of TV
· Has television enabled politicians to influence voters through image management? 
· Have television programs fostered violence or anti-social behaviour among youth?
· How has the move towards entertainment television and away from the public service model of broadcasting influenced our expectations of the medium? – so what do u expect when u turn on the tv?
The internet
The age of digital mythology
Digital mythology: “The power of myth is that it contains elements of truth and seems to hold a timeless manifestation of an eternal and powerful entity. Digital mythology is based on the seemingly unstoppable power of technology to do good”
Digerati – the digital elite that believes technology is all for doing good
Bill Gates: computer communication conquering space and time – “I think it’s fair to say that personal computers have become the most empowering tool we’ve ever created. They’re tools of communication, they’re tools of creativity and they can be shaped by their user. The internet is becoming the town square for the global village of tomorrow.” 
· Is that really the case? If we can theoretically be connected to everyone everywhere, does that promote the GV?
Al Gore: the information superhighway – “During my service in the United States Congress, I took the initiative in creating the internet” (LOL). ”How could this [y2k] be a problem in a country where we have Intel and Microsoft?”
“The myth-making efforts of the mass media are supported by the advertising budgets of major product suppliers that are deployed to build brand awareness and to spread the general message…” 
Eg: net2 (net-squared)  a website that encouraging people to use the internet for good social change. 
BBC’s Click: a 30 min long weekly show that is their flagship technology program. If u look at the content u can kind of see that the general rhetoric has a positive spin (ie: how can social networks make money, how can we commercialise it more)
Wired: “One key purpose of Wired, though perhaps subconscious on the part of the writers and editors, is the perpetuation of cyber-mythologies”
Now, the internet becomes the carriage for every other medium (radio, tv, newspapers etc). groups can watch something broadcast and simultaneously talk to each other. Consumers are now producers. 
The Golden Age Scenario
· The end of the golden age? 
· Dot.com crash
· 9/11 and the advent of surveillance society  we can keep track of what people are doing to protect our society 
· Critical voices: Evgeny Morozov (Blog: Net Effect) – writes a lot about how the internet is being used to oppress people in regimes. eg: Social media can be used to organise protests but if the protest fails then the govt can use it to see who was going to take part!
New Media: “A catchall phrase used to distinguish digital media forms from ‘old media’ forms such as newspapers, magazines, radio and tv.
Communication online
1. One to one: email, IM (“old” media: telephone) – it’s not new but it’s done online. 
2. One-to-many: websites, Blackboard (traditional recipe for “old emdia” mass communication: newspapers, radio, TV)
3. Many-to-many: discussion boards, blogs, social networking – eg: The independent media center: established to provide grassroots coverage of the WTO protests in Seattle in 1999
4. Many-to-one: online polls, feedback forms (or unsolicited feedback) eg: voice displeasure with products on FB.
Combining communication forms: Eg: 
· national novel writing month – during November u can write a novel and get support for this through forums and other users… whats the point?
· The White House website – shows evolving use: you can see all different versions of the website; like searching in a library. 
Week 4
Our current climate
· The number of daily newspapers is down; baby-boomers are the last great newspaper-reading generation
· Newspapers must find a way to compete with the internet as a medium for the delivery of news and information 
The development of journalism
Around WW1: reporters were on the ground and were essentially activists since they had a lot of face-to-face contact with their sources
Later: reporters were more aligned to the owners and profit making
Now: shifting back to the WW1 times!
What is a journalist?
Wiki: a journalist collects and disseminates information about current events, people, trends and issues. His or her work is acknowledged as journalism – there is no mention of having to work for a newspaper where traditionally this was critical for a journalist! 
The career journalist
· Necessary qualifications: (1960s) “you must have a great deal of curiosity”
· Until about 1945: journalist was a craft
· Now: a filter between stories and people! 
“Journalism is the first rough draft of history”
Evolving journalism
Is traditional journalism suffering a loss of authority?
· Killian documents controversy: a memo was published online which said that Bush escaped service and a blogger from a conservative blog discovered that this memo was false (the font was written with Word which didn’t exist back in 1973 when the memo was supposedly was written). So this blogger showed that CBS produced a story with information that wasn’t true. this is an example of bloggers being able to call the media on information not being accurate.
· Scepticism online? 
Reportorial community: those who ‘report’ in a variety of media, old and new, using traditional journalistic genres and forms: sometimes using traditional forms and sometimes using new forms. – these are the serious bloggers who consider themselves real journalists. 
Citizen journalist: a person who is not attached to a media organisation, who witnesses an event and then provides an account of that event: can use traditional and new journalistic forms. – these are the bloggers!
The response from elites  CNN iReporters: people can write for CNN, they provide some training online where people can learn how to be a journalist. They allow citizens to do write what they want and they don’t fact-check. They want to promote that they are allowing citizens to write for them so they will check out SOME and put up the tv broadcast (the most important ones) so this is how they promote that they do this.
Impacts: new media and journalism
· How have new media technologies changed the profession and practice of journalism? Is this a positive or negative change? 
· Who or what is a journalist in the convergent media world? Do u need to have worked for a newspaper or can you have that credential on your own? Do we need to adhere to the traditional criteria? 
Guest lecturer: Mark Fonseca Rendeiro
Citizen journalists: from the fringe of journalism to catalysts of change – citizenreporter.org 
It’s hard to talk about what he does because citizen journalists aren’t really existent as an occupation in peoples minds. He couldn’t schmooze with the important editors so he turned to the internet to have his voice heard. Then he started writing about his travels and his commentary on current events. Then went to podcasting and video. The reason we have citizen journalism now isn’t just a coincidence: 
· Technology and software got cheaper (not just PCs, video, microphones etc). 
· Technology became more widely available 
· Internet got faster and in every household (eg: broadband)
· The formatting of news got standardised and people wanted better (that’s why the onion made that funny video because we just kept watching bullshit to fill 24hr news channels)
· Blogs are where citizen journalism all started – especially political blogging!
· Early citizen reports: where is Raed (Iraq 2003) – it was interesting because this person was writing in English and describing life while their city was being bombed 
Crowdsourcing: using the wisdom of the crowd – when something is happening the journalist can turn to the crowd to gather data. 
Week 6 
How have the social sciences studied the new forms of digital communication in the past two decades? ( Wellmann)
“The internet is the first thing that humanity has built, that humanity doesn’t understand” – Schmidt, google chairman.
Three ages of internet studies (Wellmann)
First age: first half of the 1990s
· Presentisim: the world has started anew – things will change, the whole world will be different
· But this wasn’t based on systematic data on usage / users – so this lack of data was coupled with the euphoric idea that everything will change 
· Knowledge largely anecdotal: utopian (& dystopian) voices. 
· “the internet will be the most used medium by 2000” – Nicholas Negroponte in 1995
· Parochialism: micro approaches only looking at one aspect, ignoring context
· Strong dichotomisation in thinking: online vs offline, real vs the virtual (MUDs)
Second age: second half of the 1990s
· Growing relevancy of email and www  growing political, economic, academic interest
· Need for documentation & systematic research: counting & describing users (gathering data on user demographics) – we have to find out what they do online and why they do the things they do
· At the same time, the “interior turn” in academia (Liefjvrouw)
· Moving away from technological determinism into more constructivists & ethnographic research  - find out why people do the things they do online, what it means to them, like in MUDs but still based on the dichotomy 
· Increased influence of cultural studies, emergence of science & technology studies 
· Beginnings of internet studies as an academic discipline: 1st issue of the academic journal New Media & Society
Third age: 2000 – present
· Banalization and mainstreaming of the internet (it’s becoming so much part of our everyday life that there’s no point in studying it as a separate thing – its integrated into our lives!) also it’s become normal and less exciting.
· Against dichotomy offline / online realities
· Also examining parallels between online / offline power studies – realisation that a lot of it is a mirroring of what we see offline!
· Full emergence of internet studies as a mature academic discipline
· Research centers & organisations, peer reviewed journals, conferences, university degrees 
· Eg: Virtual ethnography (Hine, 2000)
What impact have new ICTs had on the way social sciences is conducted? ( Anderson) 
How have ICTs effected each stage of the research process?
Desk research & theory development
So far: 
· From theory to models to testing (deduction)
· From structured observation of particular instances of realty to theory (induction)
· All about reduction of complexity of social reality “all models are wrong, but some are useful”
· We try to find patterns and structured forms to try and get a better grip on reality
· All models are wrong because in the social sciences we don’t have “the model” that explains to us why people feel a certain way – there is no clear cut model! But what we can show is that if we are repeatedly exposed to a certain type of media then we can predict that our opinions may drift this way. 
“out with every theory of human behaviour, from linguistics to sociology. Forget taxonomy, ontology, and psychology. Who knows why people do what they do? The point is they do it, and we can track and measure it with unprecedented fidelity. With enough data, the numbers speak for themselves”.
Anderson: The end of theory – “all models are wrong, and increasingly you can succeed without them” – now we have all this data so we don’t need models anymore! But this isn’t really true (see chapter Levallois et al.)
· How can the numbers speak for themselves?  pure induction not possible – it may appear this way but we always have something certain in our head about what we’re looking for. 
· “what is signal and what is noise is not inherent, it is a question of convention”
Data gathering
· Offline methods translated into online context; eg: 
· Online focus groups
· Online ethnography (eg: Hine)
· Online surveys – this is positive because they could make surveys way more interesting and interactive
· Immediate data representation tool which provides possibilities that you didn’t have before these new communication mediums
· The end of (data) scarcity: survey data being replaced by transaction data?
· Link analysis eg: we feel fine project – can see what is being mentioned in the blogosphere
· Transactional data 
· on facebook friendships - You can see a world map about online networking
· on lying men – eg: on OK cupid many men lie about their height when you compare the data of the profiles and the real data
· Social simulations: agent-based computational modelling “if you didn’t grow it, you didn’t understand it” – the idea is that people don’t think you shouldn’t be doing induction or induction: if you want to explain a social phenomenon you have to get these little agents, throw them in the virtual space, let them interact and then see if a phenomenon happens  this is called growing it! 
· ICT MDG indicators – 
Data analysis & data representation
· End of scarcity of computational power (now we are not as limited as before in terms of what we can calculate): from punchcards to SPSS
· Danger of data mining / capitalising on chance
· New ways of presenting data, now we can represent an easy 15 second sequence – so great advancements in the way we can present our data
· Scientific journals: from monopolies to open access? (eg: Dutch initiative for open access to scholarly information) – this is only possible with new media and ways of digitally publishing
· Online blogging & collaboration
Academics and Web 2.0
Academics use a specific form of technology (the blog) to communicate their academic life in some way
Three major obstacles to the adoption of web 2.0 tools in academic research (Ward, 2009) & how academics are using online tools to write collaboratively 
· Publish or perish – the rule that states academics  need to publish or they perish in a professional sense
· Blogging takes time, perhaps at the expense of more traditional research activities, blogging may damage a researchers credibility 
· Publish first and publish exclusively – this goes alone with collaboration a bit  who gets credit? If you publish something on your own you get way more credit
· By sharing information about their work before it is published, researchers risk having their ideas attacked or even stolen
· Peer review guarantees the quality of research
Academic blogging
· Benefits:
· Speed of publication (and dissemination) – eg: the millions of reactions to Bin Laden’s death on twitter that was made available to academics. So within one week, the data was obtained, analysed and put online within a week. 
· Spontaneity
· The ability to publish (and receive feedback on) work in progress – eg; when you have your masters thesis
· Bloggers can use their own personal voice, and speak informally about their work
· Blogging bypasses the editorial process
· Reports on work in progress and articles can be made widely available for peer review
· Scholars can establish connections with others
· A blog becomes searchable archive of ideas / observations that can be used or developed later
Three types of academic blogs (Walker, 2006)
1. Public intellectuals
Forums for social debate based on theories of political science, feminism, media analysis etc
2. Research logs
Serve as “a record of research conducted and ideas that might be pursued”
3. Pseudonymous blogs about academic life 
Frequently demonstrate “a tongue in cheek refusal to revere the ivory tower experience” – this is beyond the work side, but instead is about academic life. When blogging first exploded (around 2003, 2004), this was hugely popular for anyone in the professional world. A lot of people got fired for doing this, some were wiser and kept theirs anonymous. But suddenly, all this dirty laundry was aired about things that people didn’t like about their jobs. 
Week 7
· Not in book but in lecture = on exam
· In book but not in lecture = not on exam
· Concentrate on readings assigned by guest lecturers (Johannes)!
· Focus on slides and reading from lecturez!  if u don’t see it on slides, don’t worry about it
· You need 20 / 30 to pass the Exam!!! 
EXAM: Wednesday June 8: 9.30 – 12.30
Politics & new media: a theoretical perspective
System-perspective of political communication: 
· Works for both old and new media. 
Changes in political communication (Blumler & Gurevitch)
They point out that this is traditionally also in the case of political communication. Govts, politicians, interest groups etc have crafted messages in what they want to use to deliver the message to the citizens (top-down). 
External forces of instability: 
1. updated laws aimed at the media / political elites  they can’t just give the candidates they support more air time, they must give equal time to everyone by laws
2. Rapid advances in information & communication technologies  this is the key to why this model works so well. They are counting on the fact that communication between these parties will change because of ICTs. 
Internal forces of instability:
1. Mutual adaptation between political elites and media  these two groups were in an equal position of power before, and now they have to mutually adapt to each other (give / take)
2. Changing relationship between political elites / media & audiences  you need to read the content that the editor puts out so the power balance is not the same. The argument is that this model is being shaken up by seeing examples of citizen / audiences wanting to speak up and be heard (and technologies make this possible in some instances)
Relationships to consider
Is the internet changing how we do and think about politics? Sounds a bit deterministic – can the internet really change how people communicate politically, how they are citizens and how they participate? Generally, one thing to remember (in academic thinking) that this question is a yes / no question so if we use one of those answers then we are being deterministic  but if we bring in the how, then we can think more substantively about how it is occurring so we can explore it more in-depth keeping in mind theoretical models like the one above. 
Consider: the relationship between political elites and the media (argued to be mutually adapting to each other) & the relationship between citizens and political elites / media (how does new media potentially change this relationship?)
Politics & new media: Practical perspectives
Electoral campaigning: Obama 2008, 2012
Note: When it comes to election campaigning, the vast majority of literature are US-based. 
Political elites and the media: 
· Television networks vs text messages – Obama campaign (who got millions of supporters through online) got people excited by saying that if their supporters would provide their mobile phone, we will text you about the decision about Obama’s running mate FIRST (before the news media!). This pissed off the media. This is an example of technology allowing the relationship to change between citizens and political elites. It leaked though, but they sent the sms anyway but at like 3am, so it didn’t really work as well as they wanted it. But now they had everyones phone numbers
· A quick response from McCain – now they can make campaign videos and release them online  WAY cheaper than TV advertising! Within 2 hours of a televised debate between the 2, they were able to release a response to the first presidential debate. 
· Racist TV ads? – ads also come from interest groups, not just the elites. But normally they just focus on one issue. So the Huffington post claimed a McCain attack ad playing the race card. Thus, it’s hyping racism in a McCain ad. Now with narrowcasting media focusing only on certain issues, this does very well in the new media world. Now they don’t just report on it, they can provide a link to the video they’re talking about, and with over 5000 comments the citizen angle comes in. 
· Palin and Clinton – Tina Fey playing Palin on SNL  Example of the media satirising political communication 
Citizens & political elites / media:
1) Debating the debates: Traditionally, the idea is that you all sit at home and watch the debate with ur family / friends / small groups. But 2008 really saw an option for groups to discuss ALL of the rhetoric and issues coming from this campaign. Now they’re promoting the opportunity for citizens to provide live commentary to this debate through twitter. Both candidates and traditional media gave citizens the opportunity to participate in the debate like they haven’t been able to before. 
2) Obama’s online presence: he was famous for opening up his campaign online and allowing so much interaction. He had way more followers on twitter, subscribers on YouTube,f riends on facebook, supporters on myspace  his campaign created media! 
Obama 2012  
Started campaigning online already. Used footage of “ordinary citizens” to discuss his strengths, issues they would like to be addressed, why they voted for him in the first place etc. just giving their opinions. This is an example of a campaign not relying whatsoever on the traditional media. Most of the dissemination and publicity has been through the internet. When he released the vid he also opened his campaigning website. 
So how does he get citizens involved 1.5 years before the election takes place? He already has the ability for citizens to register based on their location & connect with groups they are geographically close to (which he did awesome with in 2008). Why he possibly succeeded was because he allowed transparency. He allowed people who were critical about him to post on his facebook, twitter etc. it’s already the case on his website for 2012. But will this work for him in 2012? He’s already had a term of presidency and now people have a lot more to criticise him on  will it backfire?
Commentary from the Daily Show: Re-election theme is ‘You know, Whatever’
Each campaign can hold new tricks because the technologies and platforms are changing rapidly. 
E-democracy; Minnesota E-democracy, cautionary voices
Democracy: rule by the people, as distinct from monarchy, plutocracy (rule by the rich), oligarchy and anarchy.
Thus, e-democracy is everyone being able to democratically participate or get politically engaged through the internet. But this hasn’t happened – social determinism  there are certain individuals who are happy to be politically active, others which aren’t so interested. But that said, there are examples of it working. E-democracy.org keep it local and focus on issues that are related to that community (Minnesota). So rather than treating it like a global village, they decided to use technological tools to keep it local. 
Why does that make it work? 
1) Because anyone who registers to participate needs to provide their real name / address  they can’t be anonymous! When you allow anonymous participation, sometimes you have a lot of issues with flaming and trolling. They limit people to 1 post every 24 hours. So it’s impossible for people to start arguing online since you really have to think about what you wanna say as you only have one chance every day to post your thoughts. 
2) Focuses on issues important to local communities: One big issue was that they wanted to start building this commercial ice cream place (Dairy Queen yuuuum) in city parks. It was a huge uproar in the community – some said it sucks because the parks are public spaces, others say it’s great because it’ll bring more ppl to the park. 
They tried to spread this to other areas around the world but it doesn’t really work. There are some examples of success and some of failure. 
A voice of caution: Morozov is very concerned about the lack of anonymity, for example if there is a failed uprising, the surveillance enables these governments to prosecute the rebels. 
EU example: S & D (a group in European e-democracy)
Group of the progressive alliance of socialists and democrats in the European Parliament
Round table: debate on the future of European social democracy – they especially wanted to hear from young people to try and get some of these ideas off the ground through social media. They also wanted to improve their online presence. They also use twitter to promote the facebook page and advertise the debate for how to improve e-democracy. One thing that was suggested is if you’re gonna ask them for feedback, you need to provide followup on the feedback! Otherwise people won’t take time to really think in-depth because they won’t be responded to. 
Impacts and issues
We must continue to separate reality from mythology. We must constantly ask the question: does the internet promote democracy?
· Positive point: the internet has given people unrivalled opportunities to obtain information and encounter a whole new range of views and interactions – be in your own community or globally. Doesn’t mean you do it but the opportunity is there. 
· Negative point: there is every possibility that a move towards online voting and polling will increase surveillance; might also lead to further audience fragmentation and withdrawal from active citizenship. Ie: People may split into groups with only things they agree with. 
· There are problems inherent in democracy that can’t be solved with technology  technological determinism doesn’t take into account that in the social system of democracy there are problems that are already existing before the internet
· Technology creates new problems: information overload!!
· “Of all possible reasons to use the internet, e-democracy is the least impressive… the internet seems to be a source for information and routine transactions and not for political actions” (Kampen & Snijkers)
· If democracy depends on an informed citizenry, then what can we say about those who lack access to online political information? If we depend too much on technology to get citizens involved and active, there can be problems there when debating the issue of democracy
· The internet should be seen as a tool in the media landscape of political communication – the question is not if it does promote democracy (technological determinism)  rather, we must explore how they are used!
Week 8
From broadcast to narrowcast
· From push to pull 
· One size fits all to customization – now we have to customise that content to smaller audiences, namely because the monopoly from before has been lost. 
· Mass media to micro-targeted media – eg Mikes work as a citizen journalist. He isn’t trying to reach a mass audience!
Convergence
· In relation to new media technologies – like in the book, now instead of a CNN tv channel, u can visit online etc
· In relation to how we perceive news sources – what kind of news source is it? TV channel, blog, newspaper etc
· In relation to how we define journalists – eg: is Mark a journalist? In the traditional sense, no! so the definition is changing due to the changing environment  Who is the producer, who is the consumer? The lines are now being blurred 
Technological determinism: “Technology develops as the sole result of an internal dynamic and then, unmediated by any other influence, molds society to fit its patterns”
Social determinism: “Technologies are neutral tools and… non-technological forces such as social class, political power, or even individual personalities have an independent effect on how they are designed and controlled”
Key themes
What influences what?
· Technology <-> society
· People shape technology
· Technology can be directed towards different norms
· Technology is part of the struggle for political power in society
· Utopian vs dystopian 
Current example: The royal wedding
1981 vs 2011 – now theres a royal wedding website, royal wedding channel, magazine etc. McCurdy’s tumblr account about all the souvenir crap for the latest royal wedding. 
The unplugged experiment – try going without headphones to school one day!
The future for the library
Seth Godin: What is a public library for?
· The library as warehouse for books worth sharing
· The library is a house for the librarian
· When kids go to the mall instead of the library, its not the mall that won, it’s the library that lost
· The library is no longer a warehouse for dead books
· Take the world of data, combine it with the people in this community and create value 
Go the fuck to sleep: hilarious book written by some Australian guy. Someone released the pdf of the book, so once that was out, in terms of traditional media it’s a nightmare. But what happened was, the pdf became such a hit that the book is #1 is on amazon pre-order!
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